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DU-FLEX RUF-TRED SOLES 
TOUGH — GIVE EXTRA LONG WEAR 
RESILIENT 
SURE-GRIPPING 
WATERPROOF 
NON-MARKING 
WON'T SPREAD OR RUN OVER 
LIGHTWEIGHT 


RUF-TRED 


Sport shoes are big business, today! Are you getting your share? 
To be certain you do, add these extra selling features to your sales story on ADVERTISED 


boys’ and girls’ casuals, Men’s and Women’s sports shoes, and Men’s hunting 
and fishing boots! Write for Samples and Manufacturing Details. 
AVON SOLE COMPANY 
AVON e MASSACHUSETTS 
FOR FORTY-THREE YEARS SPECIALISTS IN FINE SOLE MATERIALS 


MAKERS OF AVONITE, DU-FLEX AVONITE AND CUSH-N-CREPE SOLES 


not on all shoes ...just the best ones 
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For nearly half a century now, shoe manufacturers everywhere 
have come to Beckwith with their hard-to-solve box toe prob- 
lems and Beckwith has engineered the correct answers. 
Beckwith has over 70 types and weights of conformable soft, 
flexible and rigid box toe materials in thermoplastics, pyroxy- 
lins, and rubber-filled felts and flannels. ‘““Beckwith” means 
moulded steel safety box toes; industrial felt making, plastics 
fabrication, box toe heating equipment, and products for the 
ethical medical profession. 


OUR NEWEST LINE 





#2 WHITE 
WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women's & Juveniles Women’s & Juveniles Juveniles Women's & Juveniles Women's & Juveniles Men's 


| 
BOX TOES 


Beckwith Manufacturing Company, Dover, N.H., its subsidiaries and agents: Arden-Rayshine Co. & Castex 
Laboratories, Inc., Watertown, Mass., Beckwith Mfg. Co. of Wisconsin, (Milwaukee); Beckwith Box Toe, Ltd., 
Sherbrooke P. Q., Canada, Victory Plastics Co., Hudson, Mass., Felt Process Company, Boston, Mass., Safety Box 
Toe Company, Boston, Mass. Agents: Wright-Guhman Company, St. Louis, Missouri, The Geo. A. Springmeier 
Co., Cincinnati, Ohio, Factory Supplies, Inc., Milwaukee, Wisconsin. 
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Letters toL & § 





"Average" Is Essential 
Sirs: 

Some issue, Sept. 12th. Good story 
on Merrill Watson, and a fine editorial: 
“Population Isn’t The Answer.” 

But when making your point show- 
ing a production increase in women’s 
shoes I think you’re guilty of the 
criticism of per capita figures later on. 
There’s a reason for women’s increase 
in production. It’s slip-lasted shoes, 
which are fast dying. They have been 
known all along as a temporary shoe, 
and an “extra” pair. 

Ask yourself about the recent loss 
in production, and learn where it is. 
Check the average cost of women’s 
shoes today with a few years back. 
Notice the modest change by com- 
parison? It will be interesting to watch 
the results of the slip-lasted factories 
that have gone out of business. 
Coupled with the trend of many of 
them converting to conventional 
shoes—it is no small matter in the 
over-all picture, in my opinion. 

When someone asks what time it 
is, and you say noon, it’s 11 o'clock 
on one coast and 2 o’clock on the 
other. So it is with the per capita 
shoes figures. We have to have some 
sort of average over-all. If someone 
comes up with a better measure, I’m 
with them. Meanwhile, however, we 
ought to keep in mind the qualifying 
details that accompany “average” per 
capita figures. 

James Legg, 
Vice President 
Heydays Shoes, Inc. 
St. Louis 


In Agreement 
Sirs: 

We wish to compliment you on 
your editorial of August 15th, “Is 
Disinterest The Answer?” We whole- 
heartedly agree with your analysis of 
the training in the tanning industry, 
and we hope constructive comments 
such as yours will help to change 
matters for the better. 


Erhard Buettner, 
President 


Pfister & Vogel Tanning Co. 
Milwaukee 
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Coming Events 





Oct. 4-8, 1953—Advance Spring Market 
Week, sponsored by New England Shoe 
and Leather Association. Hotels Statler 
and Touraine, Boston, and member show- 
rooms. 


October 11-14, 1953 — Canadian Shoe 
& Leather Convention and Shoe Fair. Spon- 
sored by shoe manufacturers, shoe sup- 
pliers and tanners. Mount Royal Hotel, 
Montreal. 


Oct. 21, 1953—Annual Fall Meeting, Na- 
tional Hide Association. Edgewater Beach 
Hotel, Chicago, IIl. 


October 22-23, 1953—Annual Fall Meet- 
ing of Tanners’ Council of America, Edge- 
water Beach Hotel, Chicago. 


October 24, 1953—National Conference 
of Independent Shoe Retailers. Sheraton 
Hotel, Chicago, Ill. 


Oct. 26-29, 1953—National Shoe Fair, 
sponsored jointly by National Shoe Manu- 
facturers Association and National Shoe 
Retailers Association at the Palmer House 
and other Chicago hotels. 


Nov. 15-18, 1953—Semi-annual Parker 
House Shoe Show. Showing of spring and 
summer 1954 lines to New England shoe 
buyers. Sponsored by Boston Shoe Travel- 
ers Association. Parker House, Boston. 


Nov. 29-Dec. 3, 1953—Popular Price Shoe 
Show of America showing of footwear for 
Spring and Summer 1954. Sponsored by 
National Association of Shoe Chain Stores 
and New England Shoe and Leather Asso- 
ciation. Hotels New Yorker and McAlpin, 
New York City. 


Feb. 14-16, 1954—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherlands 
Plaza Hotel, Cincinnati, O. 


February 27-March 2, 1954—Allied Shoe 
Products and Style Exhibit for Fall and 
Winter 1954. Hotel Belmont Plaza, New 
York City. 


March 1-2, 1954—Showing of American 
Leathers for Fall and Winter 1954. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


April 25-28, 1954—-St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufacturers 
Association. Leading St. Louis hotels. 


May 13-14, 1954—Annual Spring Meet- 
ing of Tanners’ Council of America. Bed- 
ford Springs Hotel, Bedford, Pa. 


Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 
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The NEW 


ROUGH ROUNDING 


MACHINE — 


MODEL B 


Step Up To Meet 
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NOW...GET BETTER, EASIER, 
FASTER WORK .... -« 


For shoes which are to have uniform sole 
edge extensions, the improved design and 
smoother operation of the new U/C 
Rough Rounding Machine — Model B 
means work of uniformly high quality, in- 
creased production, and greatly reduced 
operator fatigue. 


IMPORTANT FEATURES ARE: 
e Higher speed — increased production. 


e Internal splash lubrication system re- 
duces parts wear to minimum. 


e Positive clamp feed — no tendency to 


United Shoe Machinery Corporation 


BOSTON 





back feed — handles materials of any type 
up to 48 irons in thickness. 


e Auxiliary feed roll — sets up surplus 
stock for a clean, sure cut. 


e Positive control of knife motion — no 
tendency to ‘‘lash”’ or over-run; much less 
need for sharpening. 

e Balanced crankshaft — extremely quiet, 
smooth operation with sharp reduction in 
operator fatigue. 


e Easily adjusted crease guide— changes in 
extension quickly set. 


Contact your United branch for additional 
details. 


MASSACHUSETTS 
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Mosr experienced shoe men figure 
they've heard just about everything 
concerning shoe business. But gents, 
hold your hats, because this one will 
give you the staggers: The wearing 
of shoes causes cancer. 

Yup, that’s now a clinical “fact.” 
In the recently published book, 
“Your Feet Are Killing You,” author, 
Simon J. Wikler, a chiropodist, de- 
votes a whole chapter to the subject 
in an effort to demonstrate that “there 
appears to be some statistical and 
ethnological relationship between the 
wearing of shoes and the incidence 
of cancer.” 

Some of Dr. Wikler’s statements 
in this chapter are quite interesting. 
For example, “In our civilization, 
deformation of feet causes trauma 
(injury) which in turn causes 
cancer.” And most of these foot 
deformities, says the doctor, are 
caused by the habitual wearing of 
shoes. 


No Shoes, No Cancer 


“Where people do not wear the 
modern deforming shoes, or where 
they habitually go barefoot, they 
escape the foot troubles of our civil- 
ization. . . . People without foot de- 
formation are in a remarkable degree 
also immune to cancer.” 

He goes on to cite that there is a 
high cancer rate in such shoe-wear- 
ing countries as the U. S., Switzer- 
land, Denmark, England, etc., while 
in countries such as Egypt, Ceylon, 
El Salvador, Peru, etc., where more 
people go barefoot or wear simple 
foot-coverings, the cancer rate is low. 
This, says the doctor, clearly indi- 
cates that there’s a definite relation- 
ship between wearing of modern 
shoes and cancer. “The incidence of 
cancer,” says the doctor, “increases 
as we compare non-shoe-wearing 
peoples with those peoples who wear 
deforming footgear.” 

And another subtle piece of “evi- 
dence” he presents is that the U. S. 


Shoes have been blamed for causing everything 


from blindness and insanity to halitosis and 


pediculosis. 


But now, on “medical authority” — 


SHOES CAUSE CANCER 


cancer rate has quadrupled since 
1900. “This great increase might be 
explained,” he says, “by citing the 
widespread use of deforming shoes 
in the last fifty years... . Fifty 
years ago, the manufacture and mer- 
chandising of high-style shoes be- 
came commonplace and wide spread. 
. . « The incidence of cancer shows 
a sharp increase during this same 
general period.” 


Denial By Fact 


Now, let’s take a close look at the 
facts. First, the contention that shoe- 
wearing causes cancer is the grossest 
drivel, a nightmarish dream patched 
together with a batch of inconclusive 
fragments of “evidence.” 

Non-shoe-wearing people are found 
in warm or hot climates, as compared 
with the temperate or cold climates 
among shoe-wearing folks. Cancer 
authorities believe that climate may 
bear some influence in cancer. But 
Dr. Wikler places the emphasis on 
shoes, not climatic relationship. 

Next, the more modern the civiliza- 
tion the more people wear modern 
shoes, and vice versa. And the more 
modern the civilization the more fre- 
quent, intense and efficient are medi- 
cal examinations for cancer—indi- 
cating, of course, that more cancer is 
found in these countries because more 
searching is done for it. 

Also, Dr. Wikler says nothing 
about the distinct difference in diet, 
pace of living, and other important 
factors between the shoe-wearing peo- 
ples of more advanced countries and 
the non-shoe-wearing peoples of 
backward nations where cancer in- 
cidence is low. 

Finally, it’s well known that can- 
cer is induced in mice and guinea 
pigs in medical laboratories. The 
only shoe-wearing mouse we know 
of is Mickey. The shoe industry 
hasn’t yet started exploiting and pro- 
moting high-heel sandals for the re- 
mainder of the rodents. 
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Whatever your own personal emo- 
tional reaction may be to this absurd 
theory that shoes may cause cancer 
(Dr. Wikler also devotes a chapter 
to the theory that shoes are a possi- 
ble cause of rheumatic fever), all 
we know is that thousands or tens of 
thousands of people will have read 
the book, “Your Feet Are Killing 
You.” And Dr. Wikler means just 
that—because cancer is usually fatal. 
So the implication is that the shoe 
industry is willy-nilly producing a 
lethal weapon and distributing it with 
utter irresponsibility. 

In our files we have piles of litera- 
ture wherein shoes are blamed for 
such ills as blindness, tuberculosis, 
insanity, kidney ailments, malfunc- 
tion of the liver and stomach, and 
just about everything short of gono- 
coccus infection. Now comes cancer 
and rheumatic fever. The shoe in- 
dustry is really making progress. 


Combat With Truth 


Now, in previous editorials we've 
repeatedly urged the industry to set 
up a division with ways and means 
to counteract the scores of miscon- 
ceived pieces of published informa- 
tion disseminated to the public over 
the course of a year. 

The most dangerous weapon a 
man can carry is misinformation— 
especially when he makes use of it 
on the public. Dr. Wikler’s “theory” 
is just another of hundreds of in- 
stances where it is being used—to 
the harm of the shoe industry’s pub- 
lic relations. It’s not enough to set 
up a howl of indignation, or to brush 
it all off with a “pooph.” It calls for 
something more concrete and effec- 
tive — combatting misinformation 
with demonstrated truth. 


ee ee 


Reprints at nominal costs: Up to 100, 10c 
each; 200-500, 5c each; 1000-3000, 24%c each; 
5000 or over, 1%c each. 
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“€elastic’* Box Toes 
Give Lasting Comfort 


At work, at play and in the home — from the heaviest 

Smooth Toe Linings — Mr. Charles Kenney, a member 

of the Boston Fire Department assigned to Rescue Com- 

“Celastic” box toes give the kind of toe comfort that —_P0"Y No. 5. says: | I wore these shoes on duty ond off 
in all kinds of weather and never had a moment's dis- 


leads to repeat sales. comfort from loose linings in the toe” 


men’s work shoes to women’s high style footwear — 


The bond made by “Celastic’” between doubler and 
lining forms a light yet extremely durable toe. “Celastic” 
gives shoes built-in wrinkle-free comfort in the toe area 
that the retailer and his customers can count on. Every 
shoe made with “Celastic” gains in style preservation and 
toe comfort at surprisingly little cost. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS *'Celastic’’ is a registered trade-mark of the Celastic Corporation 
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THe CEMA PROCESS 


For the first time, a published report on a new process and machinery for making 
moulded high-grade footwear on a mass production scale 


Tue Cema process gives the shoe 
manufacturer not a machine but a 
complete shoe making technique 
capable of producing high-grade foot- 
wear with all the advantages and 
economies that are achieved by the 
complete moulding, vulcanizing and 
attaching of sole and heel in one oper- 
ation. Clark has made and sold 
100,000 pairs of shoes produced by 
this process. Not a single pair has 
been returned for any reason con- 
nected therewith. 

The Cema Process was invented 
by Senor Gonzalo Mediano in Barce- 
lona, and has been developed by 
Clark for mass production of high- 
grade footwear. Only one machine 
is required to mould, vulcanize and 
attach a pair of soles and heels at 
a time. 

The machine, which provides a 
means of fixing a pair of lasts in 
correct relationship to the moveable 
mountings for side and sole moulds, 
is compactly built with a cast iron 
frame and is totally enclosed. The 
mould mountings are attached to 
pistons which are hydraulically oper- 
ated in fixed cylinders. Oil pressure 
is provided by an electrically oper- 
ated pump and accumulator, which 
can serve one to six machines and 
the pressure can be adjusted between 
200 and 1,000 lbs. per square inch. 

The closing of the moulds at the 
beginning of the operation and their 
opening at the end are effected by 
means of the oil pressure on the 
pistons, which are double acting. The 
operation of the machine is entirely 
automatic, and the operator has only 
to throw over a lever after the lasted 
uppers and rubber blanks have been 
placed in position. The timing, which 
is also adjustable to suit different 
rubber mixes, is effected by a 
hydraulic timing device, which can 
also serve one to six machines. 

Lasts are made with detachable 
heel pieces from a_ high tensile 





In the July 11 issue of 
Leather And Shoes was pub- 
lished an article on “Moulding 
In Rubber-Soled Footwear.” 
The article aroused so much 
interest, with requests for 
further information, that we 
are now presenting a follow- 
up article dealing in particu- 
lar with the new “Cema” 
process and equipment used. 
In our previous article it was 
stated that “‘no further details 
are available to us at present” 
concerning this machine and 
process. Now, however, the 
details have come through 
and are here presented for the 
first time. 

The machinery and process 
produce high-grade footwear 
of this type on a mass scale. 
Over 100,000 pairs have been 
made thus far with eminently 
successful results. The ma- 
chinery is made by the Engi- 
neering Division of C & J 
Clark, Ltd. (a shoe manufac- 
turing firm), of Street, Somer- 





set, England, under license. 








aluminum alloy. Side moulds, which 
are divided about the centre line of 
the shoe, are cast in iron, and sub- 
sequently machined and hand-finished 
with great accuracy. Sole moulds are 
cast in aluminum alloy and similarly 
machined and hand finished. The 
moulds can be made to provide any 
required pattern. 

Hardened steel “Knife” plates are 
attached to the tops of the side 
moulds, and close against the lasted 
upper, thus sealing the cavity formed 
by the last, side and sole moulds. 
These knife plates can be engraved 
on the underside to produce a welt 
pattern if required. 

The side and sole moulds are heated 
to the required temperature for vul- 
canization electrically, or by steam 
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under pressure or by oil. The lasts 
are not heated. 
The advantages of this process are: 


1. Automatically controlled time 
cycle, giving consistent vulcan- 
ization. 


Hydraulically operated side and 
sole moulds at pressures up to 
1,000 Ibs. per square inch, 
enabling hard or synthetic rub- 
bers to be moulded to intricate 
patterns. 


Pressure adjustable to suit size 
of shoes, whether men’s, women’s 
or children’s, so that moulding is 
consistent throughout complete 
size ranges. Provision is also 
made for using sponge rubber. 


Precision built machines with 
interchangeable moulds and fit- 
tings making for easy mould 
changing and replacement of 
spares. 


Twin machine; a pair is vulcan- 
ized at a time. 


Vulcanization is effected with- 
out having to heat the lasts, 
enabling leather insoles to be 
used, and eliminating the risk 
of damage to the upper. 


High precision lasts and moulds 
made by Clark’s own fitters, 
giving accurate and consistent 
moulding. 


Two-piece last with easily 
detachable heel piece, simplify- 
ing lasting operations without 
straining or stretching the upper. 


One timing unit will operate up 
to six machines, reducing the 
cost of installation. 


Machines are suitable for all 
sizes and provision can be made 


for high leg boots. 


Machines are simple in construc- 
tion, reliable in operation and 
easy to maintain. 
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THE SOLE 


WITH A 
CONSCIENCE... 


England Walton sole leather rewards both you and your customers. It 
costs you no more than ordinary sole leather — and your customers 
get the best value sAe/r money can buy today. This double satisfaction 
is made possible by skilled craftsmen and modern technicians, 
backed by 100 years of experience, who make sure 
that England Walton sole leather is consistently top quality. 


Specify England Walton sole leathers 
on the shoes you make — or sell. 


ENGLAND WALTON BENDS, CUT SOLES AND SOLE LEATHERS 


A.C. LAWRENCE LEATHER COMPANY 


A DIVISION OF SWIFT & COMPANY (INC.) 


BOSTON + CAMDEN + PEABODY - NEW YORK ~+ ST.LOUIS - COLUMBUS + MILWAUKEE - LOS ANGELES 
SAN FRANCISCO + ASHLAND, KY. - NEWPORT, TENN. - HAZELWOOD, N. C. 
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U. S$. MeTHOps Awe GERMAN SHOEMEN 


Impressed by speed, productivity, styles, in our factories 


Tue shoe industry of Western Ger- 
many is making a substantial recov- 
ery and is very close to matching the 
prewar levels of production and con- 
sumption. In an interview this week 
with Leather And Shoes, the visit- 
ing delegation of nine German shoe 
manufacturers stated that 1952 shoe 
production in Western Germany 
came to 58 million pairs of leather 
shoes, 30 millions pairs of fabric 
upper shoes with leather or rubber 
soles, and about five million pairs of 
vulcanized types. This provided a per 
capital production of about 1.15 pairs 
of leather shoes, and about .06 pairs 
of fabric types, for a total of 1.21 
pairs. In 1936, per capita produc- 
tion of leather shoes was 1.2, and for 
fabric uppers and slippers, .08, for a 
total of 1.28. 


17% Increase 


However, for the first seven months 
of 1953, West German shoe produc- 
tion has increased 17 percent above 
the same period of 1952. But shoe 
retailers have increased sales only by 
about 10 percent, leaving a seven 
percent “surplus” in retailer inven- 
tories. 

The West German shoe industry 
has been working only at about 80 
percent of capacity. Reason for this 
is the territorial split of the country. 
The vast bulk of the German shoe 
industry is in the western sector. Pre- 
war, shoes made here were sold 
throughout all Germany. But the 
East German market has now been 
largely cut off, leaving the West Ger- 
man with more productive capacity 
than it can market. 

During World War II, some 50-60 
percent of the German shoe industry 
was bombed out. Now, however, 
practically all of this plant has been 
rebuilt. U. S. foreign aid funds have 


10 


proved extremely helpful in this re- 
spect, according to the delegation. 

About 50 percent of men’s shoes 
being produced there are Goodyear 
welts, the remainder of other con- 
structions. The average or medium 
price per pair of men’s leather shoes 
is about $8, which the average Ger- 
man is able to afford today. 

Women’s shoes are mostly ce- 
mented and slip-lasted types, with an 
average price of $7.50 for a good pair 
of leather shoes. The quality of all 
shoes being made now is as good as, 
or better than, prewar. 


It has been difficult to get good 
quality hides to make topgrade shoes. 
Due to a dollar shortage, U. S. hides 
are not easily obtainable. Most of 
Germany’s hides are coming from 
Argentina and Brazil, with whom 
Western Germany has trade agree- 
ments on a materials exchange basis. 

There are about 1,000 shoe manu- 
facturers in Western Germany, the 
large majority of them very small 
producers. This would give an aver- 
age of about 50,000 pairs of shoes 
annually per manufacturer, as com- 

(Concluded on Page 22) 


WEST GERMANY SHOE INDUSTRY DELEGATION IN U. S. — From left to right: Fritz 
Koechling, Koechling & Mussler Shoe Mfg. Co., Muenster/Westf.; Burkhart Dinkelacker, 
Appolo Shoe Mfg. Co., Sindelfingen/Stuttgart; Karl Timmermann, Elefant Shoe Mfg. Co., 
Kleve/Rhein; Josef Gerold, Gerold Shoe Mfg. Co., Simbach/Isar, Bavaria; Arthur Brehmer, 
Siems Shoe Mfg. Co., Peine/Hanover; Manfred Sternefeld, Editor in Chief Leather and 
Shoe Courier, Duesseldorf; Hans Waeldin, Waeldin & Huber Leather Mfg. Co., Lahr/Baden; 
Theo Loeben, Heidenheim Shoe Mfg. Co., Heidenheim. 
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Vamp is placed flesh 
side down against an 
edge gauge. Machine 
measures and cuts stays 
from precoated tapes 
and applies them to flesh 
side from below. Anvil 
is transparent and cen- 
termarked to provide 
clear view of location 
notches on work. 


= 


Increases production of 
bal throat reinforcing 
30 to 40% over hand 
application. 


with the (B/C 
@ @ @ 
er Reinforcing Machine = e:2°« 
wide to reinforce all 


varieties of blucher pat- 


MODEL A terns. 


Upper reinforcing stays are always where they are wanted with this com- 
pact bench machine. Worries about stays being in wrong position or 
slipping become things of the past. And, the W* Upper Reinforcing 


Machine is the fastest means of applying stays with accuracy. 


cut uw > : . 
Tapes 14” to 34” wide may be used and adjustments for width, length is, are available with 
? : ! : recesses to accommodate 
of stay, type and thickness of stay material and for changes in location _ heavy seam between plug 
and vamp at ball line of 


are easily made. Ask your United Branch Office for complete details. maceneln agyent, 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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TRADE EYES ADVANCE BOSTON SHOW 


EXPECT KICK-OFF 
ON SPRING BUSINESS 


Preview Of 1954 Prospects 
Opens October 4 


Harbinger of good (or not so 
good) things to come, the Advance 
Spring Market Week swung into 
final days of preparation prior to its 
formal opening Oct. 4 at the Statler 
and Touraine hotels in Boston. 

The showing, sponsored by the 
New England Shoe and Leather As- 
sociation, will be held Oct. 4-8. As 
the first official Spring 1954 shoe 
show, it is expected to give shoe buy- 
ers from wholesale, mail order and 
chain stores their first opportunity 
to look over new seasonal styles, get 
together with manufacturers on im- 
mediate buying plans. 

More interest than usual is ex- 
pected to be focused on the five-day 
showing this year. Since its incep- 
tion three years ago, the Boston Ad- 
vance Market Week has proved an 
accurate indicator of things to come 
in the shoe business. Though not an 
innovator stylewise, the show has not 
yet failed to provide both manufac- 
turers and retailers with a preview of 
the business tone for the season 
ahead. 

Reason for current interest is the 
slowdown experienced this summer 
and early fall by many shoemen. Al- 
ways cautious, particularly in an 
economy that shows signs of tight- 
ening, many shoemen are watching 
the Boston showing for the first 
signs of a real slowdown. 

General feeling of most major 
manufacturers in the Boston area is 
that business at the show will come 
close to last fall’s volume. These 
manufacturers point to this year’s 
production, now believed fairly well 
in balance with consumption, and the 
fact that retailer inventories are not 
generally overstocked. 

Some feel that a late Labor Day 
and the slowness of fall business to 
swing into high due to a recent heat 
spell may prevent this year’s show 
from providing its usual reliable 
barometer of business to come. 


WOOD HEEL MEN 
DEPLORE MATERIALS 


Different leathers and different 
fabrics used in shoes create many 
problems for the wood heel coverer 
and he must frequently call upon his 
ingenuity and wealth of experience 
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to even use some of the covers he 
receives from the shoe manufacturer. 

This was one of the important 
points discussed at a recent meeting 
of the Eastern Wood Heel Manufac- 
turers’ Association in Haverhill, Mass. 

Lucius F. Foster of the Guild Asso- 
ciates, executive director of the Asso- 
ciation, said that “little thought is 
given to the wood heel man when 
shoe materials, ranging from the 
heavy alligators to the finest satins 
are selected for the manufacture of 
shoes. 

“The wood heel man may be dili- 
gent in selecting his materials and 
careful in performing his operations, 
but he is always working with a cov- 
ering material that he did not select 
and over which he has no control. 

“Considering the fact that more 
than 150 million pairs of wood heels 
are produced each year, is it any 
wonder that a few defective heels 
appear,” Foster asked. 


Allied Kid Disappointed In 
First Quarter 


Results in its first fiscal quarter 
ended Sept. 30 are expected to prove 
disappointing for Allied Kid Co. of 
Boston, according to Benjamin 
Simons, president of the company. 

Simons attributed results to the 
fact that the kid leather business, par- 
ticularly kid suede, has been slow 
during the past three months. 

Addressing stockholders at the 
company’s annual meeting in Bos- 
ton, Simons said the company’s busi- 
ness in patent leathers has been about 
as expected since the beginning of 
the fiscal year on June 30. 


BROWN OPTIMISTIC 


Brown Shoe Co., Inc., St. Louis, is 
optimistic about autumn sales. John 
Bush, chairman of the Company, said 
recently, “Mail orders in the last few 
weeks indicate retailers are doing 
well. Collections this week have been 
superb,” indicating retailers are sell- 
ing shoes “or they wouldn’t have the 
money to pay us.” 

Brown itself has a gain in sales 
over last year. Fiscal year ends Oc- 
tober 31, and in the six months ended 
April 30, sales were reported at $71,- 
409,888, more than $8.5 million over 
the same period in 1952. First half 
earnings were equal to $3.03 per 
share, $.80 more than 1952. 
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GENERAL CONTROLS 34% 
OF REGAL SHOE STOCK 


Whitman Firm’s Net Gains 
In First Half 


Approximately 170,000 shares of 
34 percent of Regal Shoe Co.’s stock 
is owned on the record by H. Hentz 
& Co. and beneficially owned or con- 
trolled by General Shoe Corp. of 
Nashville, Tenn., J. F. Whitehead, 
Jr., Regal president, reports. 

Whitehead said it was the com- 
pany’s understanding that Brown 
Shoe Co., which has been reported 
as seeking to purchase Regal, owns 
65,000 Regal shares or 13 percent 
of outstanding stock. Another 169,- 
321 shares or 33 percent are owned 
by Marie W. Daly, widow of the 
former president of Regal. 

The company’s net sales for the six 
months ended June 30 totaled $4,- 
725,236 and the net profit after taxes 
was $127,251, equal to 25 cents a 
share. This compares with net sales 
of $4,618,712 and net profit after 
taxes of $92,174, equal to 18 cents 
per share in the previous year. In 
1951, net sales were $5,464,434 and 
net profits after taxes were $128,237, 
equal to 25 cents a share. 

Sales and net profits for July 1953 
were well ahead of the 1952 period, 
according to Whitehead. He added 
that operations are expected to con- 
tinue on a profitable basis during 
the last six months of 1953. No sub- 
stantial changes in management are 
contemplated. 


Brockton Shoe Firm Sued 
For $500,000 


Brockton Boot & Shoe Co., Brock- 
ton, Mass., manufacturer of men’s 
dress shoes, is being sued for dam- 
ages of $500,000 for allegedly leav- 
ing a nail improperly exposed in a 
shoe. 

John J. Fitzmaurice of Irvington, 
N. J., has filed suit in U. S. District 
Court in Boston charging his left 
leg had to be amputated as a result 
of an infection and gangrenous con- 
dition which set in when a nail in a 
left shoe he was wearing pierced his 
heel. 

Fitzmaurice is charging the com- 
pany with negligence in the manu- 
facture and inspection of the shoe. 

Officials of the firm have refused 
to comment. 
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RETAIL CONFERENCE 
NAMES PANEL MEMBERS 


A complete list of panel members, 
including men and women represent- 
ing all retailing phases of the shoe 
industry and prominent publishing, 
advertising and public relations ex- 
perts, was named this week by the 
1953 steering committee of the Na- 
tional Conference of Independent 
Shoe Retailers. 

The panel will discuss current 
problems of the shoe industry at a 
one-day meeting held Oct. 24 at the 
Sheraton Hotel in Chicago. 

The conference was formed this 
year by a group of independent shoe 
retailers as a get-together during 
which retailers could discuss their 
own problems and meet with tanners 
and shoe manufacturers while prob- 
ing into mutual problems. 

Guest speaker at the luncheon will 
be Edward Wimmer, vice president 
of the National Federation of Inde- 
pendent Business, Inc., who will 


speak on “It’s Now or Never, Mr. 
Independent Shoe Retailer.” 

Panel members include: Phil 
Bayes, Solby Bayes, Boston, Mass.; 
Ruth Kerr Fries, Calf Division, Tan- 
ners’ Council; Irving Glass, Tanners’ 
Council; Mary Brouwer Hickman, 
Brouwer’s, Milwaukee, Wis.; Walter 
R. Johnson, Life Magazine; J. T. 
Kirkpatrick, Kirk’s, Inc., Oklahoma 
City, Okla.; Walter Kraus, Leather 
Industries of America; John S. Lud- 
wig, Ludwig Shoe Stores, Cincinnati, 
O.; Denis F. Mulvihill, Texon, Inc., 
South Hadley Falls, Mass.; Samuel 
Plotler, Original Sample Shops, De- 
troit, Mich.; Roy W. Rice, Jr., Ruth- 
rauff & Ryan Advertising, Inc., Chi- 
cago; H. W. Rollman, Vertical Shoe 
Alliance, Waynesville. N. C.; Charles 
Shanklin, Jr., Shanklin Shoe Store, 
Hopkinsville, Ky.; Albert J. Schiro, 
Standard Shoe Store, Bangor, Me.; 
Arthur E. Weston, Charles Kushins 
Company, Oakland, Cal.; Edward 
Wimmer, National Federation of In- 
dependent Business, Inc. 





Sheraton Hotel, Chicago 


9.00 A.M. 


questions 


12.30 P.M. 


5.30 P.M. 





NATIONAL CONFERENCE 
OF INDEPENDENT SHOE RETAILERS 


PROGRAM 
Tally Ho Room 


Opening remarks and introduction of panel members 
SAM SULLIVAN, Moderator 
Selling Facts for Retailers 
Rut Kerr Fries, fashion director, Calf Di- 
vision, Tanners’ Council 
Roy W. Rice, Jr., Ruthrauff & Ryan Adver- 
tising. Inc. 
IRVING GLAss, executive vice president, Tan- 
ners’ Council 
WALTER Kraus, director, Leather Industries of 
America 
Discussion by panel members of retailer 


Boulevard Room 
Luncheon and Entertainment 
Guest Speaker—Epwarp WIMMER, vice presi- 
dent, National Federation of Independent 
Business 


Tally Ho Room 
Panel Discussions—Mr. Wimmer and 
panel members 
Special Merchandising Presentation 
Water R. JoHNSON, manager, retail sales 
promotion, Life Magazine 


Boulevard Reom 
Cocktail Party 


October 24, 1953 
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BROWN OFFERING 
NEW PROCESS LEATHER 


*“Snorkel-Type” Breathing 
Available Soon 


Brown Shoe Co. of St. Louis will 
soon be offering shoes made of a 
new water-resistant “Dryon leather” 
which, it claims, provides “snorkel- 
type” breathing for the wearer’s foot. 

The new leather will be available 
to the public by Nov. in Buster Brown 
children’s shoes and Roblee men’s 
shoes. 

Said to prevent rain, snow and 
slush from passing through the out- 
side leather pores of shoes while 
allowing water vapor formed by foot 
perspiration to escape from the in- 
side, the new process leather was 
developed for Brown by Battelle 
Institute of Columbus, O., from a 
formula by Dr. George Von Fuchs, 
a Niagara Falls, N. Y., inventor. 

“Laboratory studies indicate that 
leather treated with the new com- 
pound is at least 250 times more re- 
sistant to water penetration than 
ordinary leather,” Dr. M. M. Bald- 
win, Battelle scientist and supervisor 
of the project, said. “The treated 
leather also retains more of its nat- 
ural softness and flexibility after ex- 
posure to excessive moisture, unlike 
ordinary leather which stiffens and 
cracks.” 

The first Dryon leather shoes soon 
will roll from Brown assembly lines 
and will be available for sale in re- 
tail stores beginning late this fall. 

Four years of developmental work 
were behind the new process before 
it was ready for production with 
much of the test work performed at 
Brown’s Muench Tanneries in Gow- 
anda, New York. 

Other tests now being conducted 
with the standard U. S. army combat 
boot indicate the new Dryon leather 
process to be “far superior” for 
moisture-resistance. 

Brown Shoe Company is the first 
commercial licensee for Dryon 
leather. However, the process soon 
will be made available to the shoe 
industry. 


LEATHER DIVIDENDS OFF 


Publicly reported cash dividend 
payments by leather companies came 
to $12,719,000 in the first eight 
months of this year, against $13,178 
in the first eight months of last year, 
the Census Bureau reports. 

The totals were $125,000 in Aug. 
of this year, against $126,000 in Aug. 


a year ago. 





CIO ASKS 10% WAGE 
BOOST AT FLORSHEIM 


Union Includes Pensions 


In Demands 


United Shoe Workers of America, 
CIO, will ask a 10 percent hourly 
wage increase and a pension plan 
when its present contract with Flor- 
sheim Shoe Co. of Chicago expires 
on Oct. 31. 

Close to 2,000 union members, 
many employes at Florsheim, now a 
division of International Shoe Co. of 
St. Louis, voted late last week for the 
wage increase, pension plan and 
other benefits to be included in any 
future agreement with the company. 
Union officials have notified Flor- 
sheim executives that they are ready 
to begin negotiations immediately. 

The union reported it will also ask 
for a three weeks’ paid vacation for 
members after 10 years’ service; a 
minimum for newly-hired unskilled 
workers of $1.00 per hour, increas- 
ing to $1.25 per hour after eight 
months; seven paid holidays instead 
of the existing six; improved sick 
and hospital benefits to be paid by 
the company; and a number of con- 
tract provisions dealing with senior- 
ity, waiting time, timing of new op- 
erations and leave of absence. 

Industry observers felt negotia- 
tions for a new contract at Florsheim 
should prove highly interesting this 
year because of two factors. First, 
the CIO is asking for the inclusion 
of a pension plan. Details of this 
plan have not been disclosed al- 
though it is felt the union is open to 
reasonable suggestions from man- 
agement. Secondly, as Florsheim was 
purchased by International Shoe Co. 
since the current contract was signed, 
it is not known whether Florsheim 
or International officials will sit in 
at contract negotiations. 

Latest reports have it that Inter- 
national officials will keep a watchful 
eye on proceedings while allowing 
Florsheim officers in Chicago to con- 
duct actual negotiations. Dave Wil- 
son, territorial representative for 
United Shoe Workers, is expected to 
head union negotiators 


Passaquoddy Moving Plans 
Set Soon 


Plans for the moving of Passa- 
quoddy Shoe Corp. of Eastport, Me., 
to Rockland will be put into effect 
as soon as possible according to Ben- 
son Flanzbaum, president of the 
company. Action by the Rockland 
City Council in agreeing to the es- 
tablishment of a shoe factory in the 
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former Rockland Garage building 
paved the way for Passaquoddy’s re- 
location. 

The move from Eastport was 
caused by the growth of the firm 
which now supplies moccasins to sev- 
eral chain store systems, including 
Sears Roebuck and Endicott-Johnson. 
Presently the firm manufactures 1,200 
pairs of moccasins daily with a 
weekly payroll of $3,000. 

By Jan. 1 the Company should be 
in full operation in Rockland and 
will employ between 90 and 100 men 
and women, Flanzbaum said. About 
10 percent of this number will be 
from outside the Rockland area and 
they will serve as instructors for the 
new help. 


REGAL EXPANDS ITS 
FAMILY STORE PLANS 
Regal Shoe Co., Whitman, Mass., 


is expanding the lines of some of its 
retail stores to convert them into 
family shoe stores. About a dozen of 
its stores which carry both men’s and 
women’s shoes have now added chil- 
dren’s lines. 

In the juvenile field Regal is buy- 
ing some shoes from International 
Shoe, and is adding some from the 
lines of Brown Shoe Co. Other juve- 
nile lines will also be considered. 

James Whitehead, Regal president, 
states that “our move into the family 
store operation is still experimental, 
but from all response to date it looks 
highly promising.” Regal operates 
about 113 retail stores. 

Regal is also introducing a new 
$14.95 price line in its adult shoes— 
the first time it has made such a de- 
parture from its “standard” prices. 
In addition, it is adding a new line 
of cushion insole shoes. 


Lawrence Process Welting 
Wins Seal of Approval 


Lawrence Process Co., Lawrence, 
Mass., manufacturer of plastic welt- 
ing, reports U. S. Testing Co. has 
given its products the “Seal of Ap- 
proval.” The seal is granted on quali- 
fications necessary to the successful 
use of plastic welting in shoe manu- 
facture. 

The four points of quality ap- 
proved by U. S. Testing Co. are: 
1. Tensile Strength, 2. Volatility, 
3. Non-staining, and 4. Cold Flexing. 

Lawrence reports that the last test, 
set up as minimum standard or plas- 
tic shoe welting, requires that the 
welting pass a cold flexing test of 
minus 10 degrees Fahrenheit. 


LEATHER and SHOES 


PROPOSE CHANGES 
IN CENSUS REPORTS 


Government Bureau Seeks 
Industry Advice 


A change in the Census Bureau’s 
monthly report on shoe production 
is under study today by government 
and industry, after a meeting Sept. 17 
at the bureau in Washington. 

Among the subjects under study: 

1. Leave out some information in 
the monthly report. 


2. Use sampling techniques even 
more to gather information rather 
than complete surveys. 


3. Seek other ways to help finance 
the report, perhaps by charging in- 
dustry. 


The meeting broke up after parties 
were asked to study the problem and 
meet again in mid-Nov. Presumably 
the meeting is to be in Washington 
although the place was not set. 

Alfred I. Jacobs, chief of the ap- 
parel section of the bureau, said the 
simple problem all of us face is this: 
“How can we reduce the cost of run- 
ning this monthly survey and _put- 
ting out the report, and still meet the 
needs of industry for valid, accurate 
information?” 

Census officials said that the bu- 
reau asked $13.1 million dollars of 
Congress this year but received only 
$8.2 million. The major slash was 
in funds for a census of business and 
manufacturers. 

Also at the meeting on the govern- 
ment side were: Maxwell R. Conklin, 
chief of the industry division of cen- 
sus: and Julius G. Schnitzer, chief 
of the leather division of the Na- 
tional Production Authority. 

From the industry were: Maxwell 
Field, executive vice president of the 
New England Shoe and Leather Asso- 
ciation; William Sheskey, economist 
of the National Shoe Manufacturers 
Association; and Ed Drew of the 
Tanners Council. 


ALLIED PRODUCTS SHOW 
STARTS FEBRUARY 27 


The Fall and Winter 1954 Allied 
Shoe Products and Style Exhibit has 
been scheduled for Feb. 27-March 2 at 
the Hotel Belmont Plaza in New York 
City, according to Clarence Heyde, 
general manager of the show. 

The exhibit, featuring the latest 
trend in styles, products and services 
for the advance fall season, is slated 
to start two full days in advance of the 
Fall Leather Show at the Waldorf 


Astoria. 
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RETAILERS WARNED OF 
SHORT BUYING PERIOD 


Buying Must Be Completed 
60 Days After Fair 


Shoe retailers over the nation this 
week were warned that they will have 
only 60 working days from the open- 
ing of the National Shoe Fair, Oct. 
25, in Chicago, until the Spring 
1954 launching of “The New in 
Shoes” on March 7, 1954. 

In a message directed to retailers, 
the National Shoe Institute and its 
joint sponsors, the National Shoe 
Manufacturers Association and the 
National Shoe Retailers Association, 
said merchants would be required to 
complete their buying and promo- 
tional plans for Spring 1954 in this 
short period. 

The Institute pointed out the con- 
stantly growing opportunities in 
“The New in Shoes” program result- 
ing largely from national press and 
public interest drawn to new seasonal 
footwear fashions. 

Over 600 metropolitan newspapers 
along with fashion and trade pub- 
lications participated in the recent 
Aug. 30 seasonal opening for fall. 
Shoe buying under the current pro- 
motion has been described as “highly 
gratifying” despite the recent heat 
wave. 


R. & A. OFFERS 
NEW LEATHER FINISHES 


R. & A. Leather Finish Co., Inc., 
of Brooklyn, N. Y., has begun pro- 
duction of a newly-developed line of 
vinyl finishes for top grain, corrected 
grain and split leathers, according to 
Abraham Turow, chief chemist of the 
firm. 

The new vinyl finishes are claimed 
to bring out all the natural richness 
and beauty of these leathers while 
providing a combined toughness and 
flexibility and waterproofing quali- 
ties. They are especially valuable 
for use on leathers for personal 
leather goods such as handbags, brief 
cases, luggage, wallets, etc. 

R. & A.’s new line consists of a 
water emulsion resin base coat (Ra- 
vinoflex) and a solvent type vinyl 
lacquer, pigmented, clear or aniline, 
top coat called Ravinolac. 

Two types of Ravinoflex are 
available. Ravinoflex S is for use on 
split leathers while Ravinoflex G for 
top and corrected grains. Ravinolac 
can be used for both grain and split 
leathers. The latter, when finished 
and embossed with the new system, 
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looks like top grain, according to 
Turow. 

The new line of finishes, available 
in black, white or colors, can be ap- 
plied with additional equipment or 
changes in production lines. 


General Shoe Reports 
Sales Increase 


Sales and profits of General Shoe 
Corp. during the first nine months 
of the company’s fiscal year ended 
July 31 showed a definite increase 
over figures for the same period a 
year ago, the company reports. 

Net sales were reported at $80,- 
728,019 for the nine months as com- 
pared with net sales of $74,778,232 
in the same period of 1952. Net earn- 
ings totaled $2,387,282 against $2,- 
199,059 last year. 


MENDLE TO SPONSOR 
SHOE BOX CONTEST 


For the fourth consecutive year, 
Mendle Box Wrap and Label Corp. 
of St. Louis, and Heppe Hudson Co. 
of Lowell, Mass., will sponsor a shoe 
box “beauty contest” at the National 
Shoe Fair in Chicago this Oct. 

The contest is designed to stress 
the importance of attractive boxes 
with sales appeal, gather information 
on what type of shoe box is most 
favored by shoe manufacturers and 
retailers alike, and act as a guide in 
creating new designs, according to 
Burton W. Fischer, general manager 
of Mendle. 

All visitors to Booths 68 and 69 at 
the Palmer House Exhibition Hall 
will have an opportunity to vote and 
receive one of many prize awards. 
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UNION ORGANIZER 
SUES FOR PERMIT 


Texas Seeks To Block Work 
In State 


The Texas Supreme Court will 
shortly be called upon to decide 
whether an organizer for a “Com- 
munist-dominated” union has a right 
to organize in any or all states. 

Emanuel Coutlakis, organizer for 
the International Fur and Leather 
Workers Union, has petitioned the 
Texas Supreme Court to force Secre- 
tary of State Howard Carney issue 
him a labor organizer’s card. 

Coutlakis is charging that Secre- 
tary Carney has refused him permis- 
sion to organize in Texas for IFLWU 
on the basis of “public policy.” Car- 
ney told reporters he did not believe 
a union should be allowed to come 
into Texas when federal investiga- 
tors have already tagged that union 
as “Communist dominated.” 

The Coutlakis application for an 
organizer’s card was the first turned 
down by Carney as Secretary of 
State. He has already approved 2,720 
organizers for 1,521 unions. 

Coutlakis’ petition may be some 
time in reaching a ruling since the 
court does not convene until Oct. 

Texas’ Atty. Gen. John B. Shep- 
perd recently went to court to stop 
an attempt by the leather union to 
organize San Antonio workers. 
Shepperd claimed the attempt was in 
violation of state law which requires 
that all labor organizers be registered. 


GENERAL SHOE TO BUY 
LAZARUS BROS. CHAIN 


General Shoe Corp. has announced 
it will take over Lazarus Bros., Inc., 
Okla. retail shoe chain with head- 
quarters in Tulsa. The transaction 
will be accomplished by means of an 
exchange of stock. 

Terms of the deal negotiated be- 
tween M. S. Wigginton, vice presi- 
dent of General Shoe, and Sid L. 
Lazarus, sole stockholder of Lazarus 
Bros., call for General to offer 14,750 
shares of its common shares for the 


ARGENTINE EXPORTS 


2,000 outstanding shares of Lazarus 
stock. 

The Lazarus chain operates two 
stores in Tulsa, two in Oklahoma City 
and four departments in Tulsa. Sales 
of the chain for the first seven months 
of 1953 totaled $1,085,608 with net 
profit at $88,908. 


SHOE MANUFACTURERS 
TO TOAST RETAILERS 


Several hundred independent shoe 
retailers will be guests of honor Sat- 
urday afternoon, Oct. 24, when a 
group of shoe manufacturers holds its 
special “Relax Session” cocktail 
party at the Sheraton Hotel, Chicago. 

The party will be held in the Boule- 
vard Room at 5.30 P.M., immediately 
following the one-day session of the 
National Conference of Independent 
Shoe Retailers. 

Jack Hart, advertising manager 
of Wolverine Shoe & Tanning Corp., 
Rockford, Mich., is in charge of ar- 
rangements. All independent shoe 
manufacturers wishing to participate 
as hosts may contact Hart. 


Shoemen's Special To Shoe 
Fair In Chicago 
The New England Shoe and 


Leather Association is not only spon- 
soring a Shoemen’s Special Train to 
the Chicago National Shoe Fair but 
has also made arrangements for four 
non-stop DC-6 planes to transport 
shoe manufacturers, salesmen, and 
members of the leather and allied 
trades. 

The special train will leave South 
Station, Boston, on Saturday, Oct. 24, 
at 2:15 p.m., and arrive at La Salle 
station in Chicago at 8:05 a.m., Sun- 
day. Return train will leave Chicago 
the following Thursday afternoon at 
2:00 p.m., CST. 

The American Airlines flights will 
leave Boston on Saturday, Oct. 24, 
at 10:00 a.m. and at 12:45 p.m. and 
the third on Sunday at 10:30 a.m. 
The return flight from Chicago will 
leave on Thursday at 4:00 p.m. Fly- 
ing time on these non-stop flights is 
four hours. 


TO U. S.—1950-1952 


(value in dollars) 


Animal Products, Inedible 
Hides and skins, raw, excl. furs 
Leather ... 
Leather, rawhide and parchment 
Furs and manufactures : 
Animal and fish oils and fats, inedible 
Animals, animal products, inedible 


Vegetable Products, Inedible, except 
Fibers and Wood 
Rubber and allied gums and mfrs. 
Vegetable oils and waxes, inedible 
Vegetable dyeing and tanning materials 


1 


14,854,236 
6,289,728 
255,179 
13,480 
661,226 


7,634,623 


36,098,186 
17,478,160 
1,351,059 
150,384 
4,817,878 
114,343 
12,186,362 


32,952,979 
18,636,421 
963,485 
109,926 
1,443,408 
130,778 
11,668,961 


34,790,864 26,228,591 

59 16 
8,683,560 5,143,961 
23,990,821 19,187,246 


16,851,841 


4,289,709 
11,110,342 
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POPULAR PRICE SHOW 
HAS PROMOTION AIDS 


Display Cards And Insignia 
Available 


Exhibitors at the forthcoming 
Popular Price Shoe Show of America 
are being offered two new types of 
promotional aids in preparation for 
the show, according to Maxwell Field 
and Edward Atkins, co-managers of 
the show. 

First is a showroom card which is 
a full color, small replica of the offi- 
cial PPSSA poster. Carrying the 
legend “See Us At The PPSSA,” 
Noy. 29-Dec. 3,” it provides space 
for exhibitors to advertise their show 
locations. The card will be on dis- 
play at sales offices between now and 
shoe opening. 

Exhibitors are also being supplied 
with an official PPSSA insignia to 
be used in advertising, correspond- 
ence, etc. This also permits loca- 
tions to be advertised. 

About 600 official PPSSA posters 
will be on display over the country 
in ensuing weeks. 


DANNER NEW CHAIRMAN 
OF AMERICAN HIDE 


Carl F. Danner, president of Amer- 
ican Hide & Leather Co., Boston, for 
the past 25 years, was elected chair- 
man of the board at the annual meet- 
ing of stockholders this week. 

Stanley M. Rowland, vice president 
in charge of development and produc- 
tion, was elected president and a di- 
rector of the company. 

Claude Douthit, chairman since 
1928, was named chairman of the ex- 
ecutive committee. New directors 
are Claude Douthit, Jr., and Coleman 
Burke. 


Charles B. Smidt 


. 68, tanning executive, died re- 
cently at his home in Peabody, Mass., 
as a result of a heart ailment. He 
was owner and operator of Prospect 
Tanning Co. in Salem until his re- 
tirement two years ago. One of the 
veteran tanners of New England, he 
was active in the trade for many years. 
His two sons, Phenny and Samuel. 
operate respectively the Phenny Smidt 
Leather Co, in Peabody and the Samuel 
Smidt Leather Finish Co. in Newark, 
N. J. He also leaves his wife and a 
daughter, Mrs. Ralph Reback of Pea- 
body. 

(Other Deaths on Page 38) 
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Merrill Watson To Address 
St. Louis Group 

Merrill Watson, executive vice 
president of the National Shoe Manu- 
facturers Association, will be fea- 
tured speaker at the Sept. 30 regular 
fall meeting of the St. Louis Shoe 
Manufacturers Association. 

The meeting will be held at 12:15 
P.M. in the Hotel Statler, St. Louis. 

Invitation for Watson to address 
the meeting was extended by Frank- 
lin J. Cornwell, chairman of the St. 
Louis group’s program committee. In- 
vitations will be sent to suppliers and 
members of allied shoe industries as 
well as association members, accord- 
ing to Fred J. Weber, president of 
the Association. 


NOLAN TOURS EUROPE 
James H. Nolan, technical consul- 
tant of the National Shoe Manufac- 
turers Association, New York, left by 
plane Sept. 22 on the start of a four 
weeks’ tour of European shoe cen- 
ters. While overseas, Nolan will 


study latest Continental shoemaking 
techniques, particularly in England, 
Germany, Italy and Switzerland. 

Nolan will attend both the Shoe 
and Leather Exhibition at Pirma- 
sens, Germany, and the famed Shoe 
and Leather Fair in London, Eng- 
land. He is expected to return for 
the National Shoe Fair which opens 
Oct. 26 in Chicago. 


NO HOLE IN SOLE 

A repeat performance with a new 
twist was given at the Chicago Civic 
Opera House recently. Adlai E. Ste- 
venson exhibited to the audience the 
soles of both his shoes showing no 
holes at all. It was a reminder to the 
crowd of the famed Labor Day scene 
during the 1952 campaign when an 
enterprising photographer revealed 
a gaping hole in one of his shoes. 
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FOR 


MILAN STRAWS 


AND RAFFIAS 
BRAIDED OR STITCHED 
IT'S 


HUB STAY CO., INC. 


145 SOUTH STREET BOSTON, MASS. 





‘ © FAST MULLING 
Y * GREATER RIGIDITY AFTER MULLING 
© RAPID FUSING OF LINING AND UPPER 
Ask your supplier for 


SNYDER BUCKRAMS ,_ 


Once Used — No Other Will Satisfy 














BRIERPROOF* . . . Reverse side leather in - 

men’s and women’s weights and seasonal 

@ colors. The choice of leading shoe manufac- * 

. LEATHERS @ turers where sueded or brushed leathers are © 
desired. *Copyright pending. ” 

WEBB LEATHER co, 112 BEACH STREET 
7 7 BOSTON: MASS. 





SHOE PRODUCTS & 
THAT SAVE PENNIES 


‘LYNN INNERSOLE CO., ALLSTON, MASS. 
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Census Bureau thinking of eliminating 
much of the information now contained in its 
monthly report on shoe production. Officials not yet 
ready to say what should or will be omitted in near future 
but it’s a good bet something will go. This is almost cer- 
tainty since Congress cut Bureau's asking appropriation by 
$10 million for current fiscal year. 


As it stands, report covers total production of 
shoes by types, production by type of outsole, production 
by state and region, and shipments and their value by region 
and major state. Figures are issued once a month, about 
six weeks after close of period, often eight weeks after. Talk 
recently has centered on speeding up time lag between period 
and report. Census claims also that elimination of some data 
will help get report out earlier. 


When Bureau first found it was not getting 
requested $10 million, it stated changes were in the 
offing. Among these were expansion of retail trade statistics 
and data on inventories (badly needed), more service trades 
statistics, improvement of accuracy of existing reports by 
taking larger samples, and cutting down on some services. 
Apparently shoe report comes under latter category. Ques- 
tion is, what information gets the axe. 


Actually, eliminating some information makes 
sense. But shoe industry should get all the facts beforehand. 
For example, how much does it cost to put out the monthly 
report and how much would be saved by making planned 
changes? If the economy axe is really swinging, are shoe 
manufacturers logically the first in line? Also, should Gov- 
ernment stint on services of prime value to top U. S. industry 
while continuing to perform other services of little or no 
value? 


So far, Census officials admit they do not 
know the cost of monthly shoe report. Thus, they 
have no idea of what savings can be worth in actual dollars 
and cents. Report cannot be cut radically without ruining 
entire value to the shoe industry. Minor cuts may mean 
little in way of dollar savings to Government but could 
mean much to shoe executives who must needs have all 
information possible about the industry. 


New teeth coming into orders issued by 


Federal Trade Commission. FTC has issued many 
orders in past affecting leather and shoe industry but not all 
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have had bite. Now comes new drive to enforce the Com- 
mission's cease and desist orders, trade practice rulings, and 
many other orders. 


Current practice on FTC orders affecting indi- 
viduals or individual firms requires initial report of compli- 
ance within 60 days. No further check is made unless there 
is a complaint. Now FTC will study and recommend stricter 
compliance enforcement methods. 


Word to the wise: FTC has appointed new com- 
mittee to group all past orders by industries and geographical 
location, then order field staff to check and see if orders are 
being obeyed. Committee will also study FTC powers, sur- 
vey past anti-monopoly orders to see if they still apply or 
should be strengthened. Another suggestion calls for more 
“personal conferences” between FTC and industry officials. 


Just another bit of information on how the 
enlightened Communist regime has improved the 
working man’s lot. Before World War II, Czechoslovakia, 
home of the great Bata shoe industry, offered its people all 
the good, inexpensive leather shoes they could buy. Bata 
shoes were of top quality, ranked with the best, were within 
the average man’s means. 


Here is report from Mary Van Rensselaer 
Thayer, first American writer allowed into Czechoslovakia 
since the imprisonment of AP correspondent William Oatis 
three years ago. Report covers what it would cost average 
Czech to buy a pair of shoes for his wife: “It would take 
him almost two weeks to buy her a pair of solid leather 
shoes (they run $50 to $80, fabric wedgies around $14). 
And this in a country which boasted a good $2 shoe in 
prewar days.” 

e e 


U. S. has agreed to Japanese proposal for 
restrictions on trade with Communist China. Kiyo- 
hide Okana, international trade and industry minister, told 
Japanese cabinet 11 items will be dropped from the em- 
bargo list. Items include leather belts. Action, effective 
Sept. 16, makes Japanese embargo conform essentially to 
that of Western Europe against Red China. Okano reported 
trade between Japan and China will become brisker but will 
probably continue on barter basis. 
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TEST A SAMPLE Sez forYourcelh! 


_ . YOU obtain a firm full feel so 
essential to good shoe leather. 


YOU obtain a smooth grain. 
YOU obtain a level color tone. 


Crnenia 1S AMERICAN MADE...FROM DOMESTIC MATERIALS 


THE TANNADE COMPANY 


MANUFACTURERS Oo F 


2136 DOMINICK STREET CHICAGO, PLLINOES 


- 
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SOFT, YET FIRM. cushion Cork Foam lets you cash in on the WON'T MAT DOWN. The spring-within-a-spring shown above 
popular demand for cushioned insoles. It's supple and yielding to the demonstrates why Cushion Cork Foam won't crush in use. As the outer 
touch——AND it has the internal resilience and body to wear comfort- spring (representing foam) is pressed down, the resilient inner spring 
ably underfoot. Cork added to foam gives you a double-action cushion. (representing many air-filled cork particles) prevents full compression. 


This insole cushion gives your 


MICROPHOTO shows Cushion 
Cork Foam's structure. Its thick, 
durable rubber walls just won't 
break down or tear in service. 
And the air-filled particles of 
cork add amazing resilience. 





M4 
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EXTRA DURABLE. Because of its thick-walled foam structure LIGHT AND FLEXIBLE. Cushion Cork Foam is a springy insole 
and its reinforcement with cork, Cushion Cork Foam will last for the cushion that's light enough to be used in almost any shoe design. Use 
life of the shoe. It won't break down, bunch, or creep—even after it wherever you want to add both flexibility and softness. It's exception- 
months and months of the hardest kind of day-in, day-out wear. ally easy to work with—handles well, and gives clean, die-cut edges. 





dealers something extra to sell 


The “Double-Action” cushioning of Armstrong’s 
Cushion Cork Foam is a real sales-closer 


An extra sales advantage can do a lot to offset the For working samples and complete information, 
call your Armstrong representative or write 
Armstrong Cork Company, Shoe Products 
Dept., 6009 Drury Ave., Lancaster, Pa. 


active competition your line must meet in retail 
stores today. One of the best ways to add this ad- 
vantage is to add “Double-Action” cushioning with 
Armstrong’s Cushion Cork® Foam —the insole cush- 
ion that combines two comfort-producing materials, 
soft foam rubber and springy, resilient, cork. 
= er : - iy hare ib ee SIMPLE COMPARISON TEST PROVES 
‘ushion Cork Foam’s ouble-Action” cush- 
= j VALUE OF “DOUBLE-ACTION’’ CUSHIONING 
ioning makes a shoe as comfortable underfoot as 
it is inviting to the shopper’s touch, Here’s why: 
As the foam rubber in Cushion Cork Foam com- A wi ig of Of 
presses under body weight, air-filled cork particles Wanees sts Cee 
: , Seer. ; < 4 six girls from his plant. 
take over the cushioning job. Thig cork forms a For each, he made up o 
resilient inner cushion within the fgam. It prevents special pair of shoes. In 
the foam from matting down she adds buoyant the left shoe, he used 
comfort to every step. This cork-and-foam com- his regular cushion ma- 
ost is tl ty weet Cale Cork Foam’s terial. In the right shoe, 
ination is the secret of Cushipn Cor oam’s hn wand taakinn teh Maite 
unique “Double-Action” cushioning. Each girl wore the test shoes every day. With- 


Prove to yourself that Cushign Cork Foam can In three days, all six girls had esked, “Why 
: don't you make both shoes as comfortable as 


add “Double-Action” cushioning to your shoes. the one | have on my right foot?” 

Read how one manufacturer ysed this insole ma- Such dramatic results convinced this manu- 
terial in a simple comparison test. Then plan a facturer. He immediately switched one whole 
similar test for your own factory. We'll be glad to line to Cushion Cork Foam. 

supply the Cushion Cork Foam you need, gratis. 














ARMSTRONG’S CUSHION CORK FOAM 
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GERMAN SHOEMEN 
(Concluded from Page 10) 


pared with an average of 500,000 
pairs per producer in the U. S. 

About 55 percent of all men’s 
shoes today are made with synthetic 
rubber soles; about 80 percent of 
children’s and 55 percent of women’s 
shoes have non-leather soles. Sole 
leather tanners there have been hard 
hit—but, according to the delegation, 
almost none of these tanners have put 
up any promotional effort to combat 
the trend. 


One reason for that statically 
low per capita consumption of foot- 
wear in Western Germany (and it 
applies pretty much to most of Eu- 
rope) is the fact that people habitu- 
ally have their shoes repaired. Shoes 
are given their maximum wear 
through several repairings. — Inci- 
dentally, in most instances synthetic 
type soles are specified by consum- 
ers in repair work—not alone for 
their longer wear but for their lower 
price (30-40 percent below leather 


soles.) 


Bridgewater, 


GEORGE 0. JENKINS CO. Macsschusert 
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Western German shoe manufactur- 
ers have a trade agreement with the 
Russian occupation authorities in 
Eastern Germany to produce some 
shoes for that sector. So far this year, 
Western Germany has sold about 
$2.500,000 worth of leather shoes to 
the Eastern sector authorities. The 
shoes are sold to the East German 
sector for about $4.75 a pair. The 
Russian authorities then re-sell them 
for about $25 a pair. These are sold 
through the state-run stores in East- 
ern Germany. Shoes can be pur- 
chased only with a coupon issued to 
the individual at his place of work 
and based upon whether he has 
“earned” the right to purchase a pair 
through his status as‘a good worker. 

Some shoes are being produced in 
Eastern Germany, but those for the 
civilians are cheap types. It is be- 
lieved that a good share of the leather 
shoes produced there are going to the 
Russian occupation forces. A pair of 
East German leather shoes—when 
obtainable—se!l for between $38 and 
$40, as compared with about $8 for 
the same shoes in Western Germany. 

The German delegation visiting 


U.S. shoe factories was impressed by 
the high capacity of the American 
shoe industry—by _ its 
high-production machinery: the skill 
and speed and productivity of the 


high-speed, 


workers: the quality of the footwear 

even the lower grades: the over-all 
efficiency and system of production: 
and the extraordinary number and 
variety of new styles produced for a 


season. 


Fashion Program 
S 


While fashion is a highly impor- 
tant element in the German shoe in- 
dustry. it does not have the intensity 
and creativeness shown by the U. S. 
industry. Fashion trends, however, is 
an organized program in Germany 
through a committee composed of 
manufacturers, retailers and tanners. 
which discusses fashions for the forth- 
coming seasons and adapts its prod- 
ucts accordingly. These fashion 
committees. as in the U. S., work 
closely with the textile and apparel 
industries. 

Another impressive point for the 
delegation was the idea that most U.S. 
shoe manufacturers purchase virtu- 
ally all components of footwear from 
outside suppliers, whereas in Ger- 
many most shoe producers make 
many of their own components (cu! 
soles, insoles. ete.) This is due. 
they believe. to the fact that there is 
not a sufficiently large enough mar- 
ket to support outside suppliers. 
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FASHION 





| SHOE 


Sty [ escope 


NEWS AND 


TRENDS 





Round goring being used to add smart comfort note to 
halter styles. This is pert styling feature, adding fresh look 
and touch of color to growingly-popular halter patterns. 
Goring is used on outside shank. Comes in many colors 
to add color contrast or to tie in with another color in 
cases of two-tones or multis. Goring is in shape of ring, 
sometimes with metal keeper forming smaller ring at back 
part of quarter and larger ring at side. When shoe is off 
last or foot, goring closes up to form circular ring. When 
on last or foot, stretches out into oblong making for snug 
fit. 

This important factor in acceptance of halter patterns. 
Originally, when this styling was attempted about two to 
three years ago, one of factors behind its fading into 
fashion background was poor fitting qualities. Style was 
good and consumers as well as industry liked the look of 
halter shoes. However, straps slipped down off heels of 
foot. Now, lasts have been improved and with additional 
features of good fit, such as these new gorings, industry 
predictions that halters will be strong sellers next spring- 
summer stand strong chance of being realized. 


——.@————. 


Naked backs returning for spring and summer with con- 
siderable strength. These are being styled on about every 
heel height, except in flats. Good in dress shoes, as well as 
casuals on wedges, and very strongly evident in smart, 
new at-home fashions. New approach to backless types 
utilizes saddle high over instep coming down into a stripped 
or narrowly banded vamp. Vamps have a variety of treat- 
ments here, but most new styles feature saddles. This is 
change from original wide banded models used at first 
introduction of these shoes. 


Here again, goring plays important part in helping 
fitting qualities. Goring is used at sides where saddle 
would meet sole of shoe. In other words, saddle itself does 
not go into the sole. Instead, piece of goring is attached 
to saddle and then goring itself is attached to sole. This 
gives better fit to these shoes than heretofore. Many 
manufacturers reported to be interested in this styling. 
Watch for many new mule-type fashion shoes on this theme. 


Some members of shoe industry seem to think that shorter 
skirts will have little or no influence on shoe styling. How- 
ever, this is not the case. These skeptics base their beliefs 
on fact that we now have extremely light looking shoes, 
and about all short skirts would mean is more light looking 
shoes. There is more to take into consideration in this 
question than that one point, however. First of all, concern- 
ing light shoes, shorter skirts will mean that these will be 
even more positive a fashion factor than now. It will mean 
that time is ripe for industry to go whole-hog on develop- 
ing new and interesting ideas on light, opened-up shoes. 


September 26, 1953 


General silhouette and heel heights will definitely be 
influenced by shorter skirts also. Tendency will be to close 
up more of foot, ride higher up instep,. while still keeping 
shoes light. This will be the only way to balance "leggy" 
look (which can be unattractive if not properly handled) 
coming with shorter skirt lengths. Another way to achieve 
this will be with lower heels, stressing mid-way heights. 
Heels will be in fashion spotlight more and more, and a 
sound trend toward smart heel styling has already begun. 
Shorter skirts indicate a bright future here. 


It is inconceivable that if shorter skirts do come in, shoes 
will not be affected because of these reasons. Shorter 
skirts will revolutionize present fashion industry in every 
phase. How could shoes possibly be left out of this revou- 
tion when the first shot is fired at the leg? Biggest mistake 
women's shoe industry could make would be to sit back 
complacently and let every other field of fashion accesories 
beat shoe industry out in cashing in on this new trend. Why 
not jump in right at the beginning? Like every other fashion 
trend, shorter skirts will gradually reach a seat of popularity 
and then fade out with something new coming in. There's 
no reason to wait out the climb and then jump in when the 
shouting begins to die. 


Have you ever considered how influential Spain has been 
in recent American shoe styling? Witness these factors: 
tapered ‘'Spanish'' toe, the high slender heel, fragile heel 
vamp of a pump all have come in one way or another from 
minds of designers whose fancies have been captured by 
the aura and romance of old Spain. There is the obvious 
inference of a mantilla behind whispy nylon mesh shoes, 
and the suggestion of a colorful matador's suit in braided 
and embroidered designs. Even in ready-to-wear, Spain 
has played more influential a part than any other nation 
we can think of off-hand. 


Every season sees one or another of top fashion ideas 
gleaned from Spain. Presently we have the short knee- 
pants, also patterned after the matasdor’ suits, which have 
done so much to attract American consumers to at-home 
costumes, thereby creating a brand new field for the shoe 
industry. Spanish tassels, embroidery, boleras, millinery, 
jewelry, laces, etc., all see the light of day in high-style 
American fashions. Spain is still showing that she is the 
most fruitful source of the designer's imagination to be 
discovered in recent times. A country well worth watching. 


"‘Yoanbie narpibanion 
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MILITARY 
BIDS AND AWARDS 





Chamois 


September 30, 1953 — General 
Services Administration, Region 2, 
Business Service Center, 250 Hudson 
St., New York 13, has issued Invita- 
tion NY-2F-50467 covering 5,960 
chamois, 2,520 Type 1, Selection 1 
(pocket shaped) Size C (16” x 21”). 
Specification KK-L-167A dated Nov. 
2, 1951. Delivery between Nov. 9-20, 
1953. 


Aviators’ Gloves 


October 5, 1953—Naval Avia- 
tion Supply Office, 700 Robbins Ave., 
Philadelphia, has issued Invitation 
J.D. 383/2555/14 and J.D. 383/- 
2555/15 covering invitations to bid 
on 36,379 pairs of aviators’ leather 
summer gloves and _ intermediate 


rayon liners, specification Naval Aer- 
onautics M-386B dated Nov. 1, 1944. 
Delivery 30 to 180 days after award. 


Snowshoes 


October 7, 1953 — Chicago 
Quartermaster Depot has issued In- 
vitation 54-22B covering 4,104 pairs 
trail snowshoes without fage 
Specification MIL-S-178¢ High 
grade hard rawhide must * ‘used for 
filling, animal oil removed. 


Joins Fiber Chemical 











G. A. Riker, prominent tanning technician, 
who has been appointed manager of the 
Tanning Chemicals Department of Fiber 
Chemical Corp. of Marawan and Cliffwood, 
N. J. Riker has had 40 years of experience 
in the manufacture of various leathers and 
was superintendent of four leading tan- 
neries. For the past 20 years he has been 
foreign sales manager for the Martin Dennis 
Division of Diamond Alkali Co. 


<> 


® Wentworth Brown, vice presi- 
dent of the Brown Co., Berlin, N. H., 
manufacturer of shoe innersoles and 
other products, and Mrs. Brown were 
honored Sept. 23 at a testimonial ban- 
quet in Berlin. Brown, former chair- 
man of the New Hampshire Planning 
and Development Commission, is leav- 
ing shortly to assume new duties in 
British Columbia. 


SWIFT RESUMES TALKS 
WITH PACKER UNIONS 
Officials of Swift and Co., Chicago, 


and the two top packinghouse unions 
have resumed negotiations for a new 
contract after threat of a strike 
threatened to envelop the “Big Four” 
packers. 

The unions, formerly rivals but 
now acting on a joint basis, reported 
they were preparing an “action pro- 
gram” on direction of various locals. 
Swift recently notified all employes 
that intermittent strikes would have 
no effect on terms of the settlement, 
when it does come. 

Union delegates had previously 
registered “deep resentment over the 
company’s failure . . . to make a 
practical proposal on wages and hos- 
pitalization.” Both Amalgamated 
Meat Cutters and Butcher Workmen 
of North America, AFL, and United 
Packinghouse Workers of America, 
C1O, which together represent work- 
ers in 38 Swift plants, are also seek- 
ing a substantial wage increase, 


SCHRADER MARKS 50TH 


Henry F. Schrader, vice president 
and plant superintendent of Huch 
Leather Co., Chicago, celebrated his 
60th anniversary with the firm last 
week. Schrader, who learned the 
tanning trade in his native Germany, 
came to Chicago in 1893 and joined 
Huch as a journeyman. He was ap- 
pointed plant superintendent 25 years 
ago and has been a vice president 
for the past 10 years. 





NOTHING 
SURPASSES 
GENUINE 
LEATHER 


STORES: BOSTON, 97 SOUTH ST. 


Our Seal of Quality 


FULL CHROME LAMBSKINS WITH COMBINATION TANNAGES TO MATCH. 
GARMENT SUEDES AND GRAINS — GLOVE LEATHERS — SHEARLINGS 


WINSLOW BROS. & SMITH COMPANY 


@ CHICAGO, 173 NO. FRANKLIN ST. 


@ NEW YORK, 12 SPRUCE ST. 


TANNERS OF 


FINEST IN 
SHEEP AND 
LAMBSKINS 











go~ CHARMOOTL 


a 
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WILMINGTON 2 oy ae 


LEATHER and SHOES 


THE PERFECT SUEDE LEATHER 


BLACK AND COLORS 


LEATHER 


INC. 


DELAWARE 


co's. 
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EASING HIDE PRICES 


HOLD BACK LEATHER VOLUME 


Some Substantial Sales Reported In Generally 


Hesitant 


Sole Slow 

Better interest noted at week’s end. 
Substantial new buying not yet 
started but need for grows. 
Amusing poker game between buyers 
and sellers. Former try to impress 
sellers with their lack of need. Latter 
display their disinterest, say they 
must get asking prices. 

Extra heavy bends bring 53c and 
down; 9-10 irons bring 56c and down 
with slightly more asked for some; 
8-9 irons move at 63c and down, 
being held by some at 65c; light 
bends sell fairly well in some places 
at 68c and down, not quite so well 
when 69c is asked. 

Sole leather tanners of Philadel- 
phia say they have little change to 
report. Findings still quite slow and 
remain the only really slow item on 
an otherwise fairly busy market. No 
one knows the reason for this, since 
findings were definitely expected to 
pick up after Labor Day. 


soles 


Sole Offal Spotty 
No two offal dealers have the same 
story to tell. Some move bellies easily 
at 27-29c; others have difficulty get- 
ting 26-28c. It’s not always a matter 
of values; salesmanship counts, too. 
Single shoulders usually quiet. 
Double rough shoulders move fairly 
well at 53c and down for lights. 


Market 


Mediums at about 50c and down not 
so active. Some fair sales of heads at 
16-18c. One lot reported to have 
brought 19c. Fore shanks do not 
accumulate when priced 20c and 
down. Same can be said of hind 
shanks at 23c for best. 


Calf Fair 
New business reported only fair on 
grain calf, poor on suede, good on 
extra heavy suede for unlined shoes. 
Best tannages on light weight small 
skins priced at $1.03 and down with 
volume grades below 93c. Regular 
sized skins about 5c cheaper in top 
selections. Between 65 and 80c finds 
volume. Men’s top grades at about 
$1.10 move easily but D and DX 
selections not too active just now. 
Women’s weight suedes get a few 
small reorders at $1.10 and down. 
Heavy suede, on the other hand, finds 
business still good as the demand for 
unlined shoes continues. 


Sides Better 

Combination tanned kips priced at 
about 56c and down. A few cents 
more asked for some but sales usually 
made at above price and down. Com- 
bination extremes bring about 50c 
and down, though here too some quo- 
tations run several cents higher. 
Large combination leather brings up 





Prices and Trends of Leather 


KIND OF LEATHER 





CALF (Men’s HM) . 

CALF (Women’s) 

CALF SUEDE ....... 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) ee 
EXTREMES (Combination) ... 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES Trained 
SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 

SPLITS (Finished Linings) 
SPLITS (Gussets) 
WELTING (%4 x %) 
LIGHT NATIVE COWS 


THIS 
—< WEEK 


77-1.10 
67-1.00 
75-1.15 
55-90 
48-91 
55-60 
20-32 
54-59 
50-55 
38-42 
66-69 
27-29 
51-53 
33-37 
18-23 
15-17 
7%4- 7% 


1952 
HIGH 


YEAR 
AGO 


MONTH 
AGO 


85-1.10 
80-1.03 
85-1.10 
75-90 
80-96 
56-60 
18-32 
56-60 
54-56 
38-46 
65-70 
26-27 
50-55 
35-39 


80-1.00 
73-90 
85-95 
75-90 
80-92 
54-58 
17-28 
50-60 
48-56 
36-46 
68-70 
23-25 
50-52 
34-38 
21-23 24-26 
16-18 18-20 
7Y, 8 
1714-184 1744-18 


77-1.10 
67-1.00 
75-1.15 
55-90 
48-91 
55-60 
20-32 
54-61 
49-53 
39-43 
66-69 
27-30 
51-55 
33-39 
18-22 
16-17 
7Ya- 7% 
18 


All prices quoted are the range on best selection of standard tannages using quality 


rawstock. 
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to 48c for the best. In glove tan- 
nages the higher prices quoted are 
usually obtained. 

Chrome leather finds interest and 
business better than in several weeks. 


Splits Mixed 
Makers of heavy suede find busi- 
ness good while makers of light are 
inactive. HM colors priced at 45c 
and down with blacks a cent less. 
Lights at 37c and down find few 
takers. Finished lining splits bring 


18-22c with some quoted at 23c. 


Good suede linings quoted at 22-24- 
26c; plenty available at less. Non- 
slips find a steady market at 16-2l1c. 
Innersole splits quoted at a variety 
of prices with the best bringing 43c 
and down for HH weight, 40c and 
down for H, and 30 and down for M. 


Sheep Unchanged 

Russet linings in best tannages 
bring 28c and down as a rule with 
around 24¢ the volume spot. Boot 
lining russets often bring better than 
30c. Colored vegetable linings fair 
at 28c and down, little interest above 
that price. Chrome linings get steady 
call at 32-34c and down. 

Garment suedes priced at about 
40c and down, some slightly higher. 
Grains priced at about one cent 
higher. Hat sweat and novelty leather 
not active. 


Kid Poor 


Kid leather tanners of Philadelphia 
report business continues quite slow. 
By now there just isn’t any particular 
explanation for this situation. Some 
feel there has been customer resist- 
ance to Fall shoes, and since those 
did not move as had been expected, 
manufacturers have hesitated to go 
into full production for Spring shoes. 
Others more optimistic and feel that 
things are late getting started. 

Black suede has definitely slowed 
down and sales have dropped on that 
particular leather which for a year 


“SUPERIOR 


Chrome Retan Sole Leather 


outstanding in its waterproofing 


In bends . shoulders 
and long-wearing properties 


had been considered a stable product 
to be depended on when all other 
sales failed. Black glazed holding up 
quite well. Nothing new reported 
about colors. 

The current situation is so un- 
dependable that few sales are made 
in anything as precarious as colored 
glazed. However some are hopeful 
that colors will become a worthwhile 
item, particularly reds, light browns, 
and blues. 

There is a good deal of expectation 
that white will go well, although this 
is still in the talking stage. 

Linings fair but not as good as 
they had been. Nothing new in the 
slipper weights. Nothing was reported 
about crushed or satin mats. 

Rawskin prices still quite firm in 
spite of the current situation. How- 
ever kid leather prices not too strong. 
Quotations unchanged, but there is 
a good deal of customer resistance 
when sales are made. 


Average Kid Leather Prices 


Suede 32c-96c 
Slipper 25c-60c 
Glazed 25c-$1.00 
Crushed 35c-75c 
Linings 25c-55c 
Satin Mats 69c-98c 


Belting Active 

Belting leather tanners of Phila- 
delphia report that business continues 
at a fairly active level. Quotations in 
rough leathers are lc to 114c higher 
than when last published. 

Average quotations for bend butts 
run as follows: No. 2 Ex-light $1.10- 
1.10%4; No. 2 light, $1.05-1.0514; 
No. 2 medium 98c-981c; No. 3 light 
1.00-1.02; No. 3 medium 92c-92\c. 

Curriers say they have felt a slight 
drop in business. They feel that 
because of slightly lowered hide price, 
customers hoped for a price change 
and began to hold off buying for a 
while. 


Thus, curriers did not raise their 


LEATHERS” 
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The ideal leather for shoe . 


. glove... 


and garment purposes. 


Chrome Retan Upper Leather 


A quality shoe leather . 
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easily worked. 
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prices a few weeks ago when hide 
prices went up and they see no reason 
why they should lower prices under 
the present circumstances. However, 
they are hopeful that rough leather 
prices will go back to the level of a 
few weeks ago so that their margin 
of profit will not continue to be as 
slim as it is right now. 

AVERAGE CURRIED LEATHER PRICES 


Curried Belting Best Selec. No. 2 
Butt Bends 
Centers 12” 
Centers 24”-28” .. 
Centers 30” 
Wide Sides ...... 
Narrow Sides .... 
Premiums to be added: Ex Light, plus 5c- 
10c; Light, plus 7c; Heavy, minus 5c-10c; 
Ex Heavy, minus 5c. 


Glove Leathers Mixed 


Only one major glove manufac- 
turer reports good fall business. He 
also complains he is having a hard 
time getting certain types of leather 
for his production. The tanner and 
jobber has curtailed his production 
along with the glove manufacturer. 
It all spells a glove shortage if we 
have any kind of seasonable weather. 

Pigskins at a price are the best 
movers. Grades from 65c down seem 
to sell well. Sudans moving well but 
bulk of the production is going into 
garment leather. Prices range from 
32c to 46c. Capes and Cabrettas at 
about the same prices have also 
moved into the Garment trade. The 
glove demand in these items is light. 

Grey suedes slow. There are no 
surplus stocks but manufacturers are 
buying from hand to mouth. Iran- 
ians continue to move well in the 
heavy weights at 26c, 22c and 18c. 
The boys weights are piling up. 


Work Glove Spotty 

Buying of work glove splits in some 
directions rather spotty of late but a 
little business placed at going prices. 
Some outlets cautious about taking 
on further supplies during the past 
week or two because of the easier 
trend in the hide market and the fact 
that the price situation in selling 
work gloves has become more com- 
petitive. 

Meanwhile, work glove splits in 
LM weight quoted unchanged at 17c 
for No. 1 grade, 16c for No. 2 grade 
and 15c for No. 3 grade. M weight 
listed at 18c for No. 1s, 17e for No. 
2s and l6c for No. 3s. 


Garment Wanted 

Business in cowhide garment 
leather still a feature. While some 
tannages still listed at 36-38c, con- 
siderable business in other produc- 
tions at 34c with rejects selling at 
3lc. Other types of garment leather 
remain unchanged and, to some ex- 
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tent, are still affected by competition 
from cowhide. 

Business in horsehide garment 
leather still rather slow and last book- 
ings of any consequence reported at 
40c and down. Previously, some tan- 
nages had been bringing 42c and 
down. 

Suede sheep has sold at 38c and 
down for fairly good tannages and 
while some choice descriptions are 
held at 40-42c and down, buyers slow 
to reach that high. Grain finish last 
reported sold at 36c for tannery run 
up to 43c for choice tannages with 
the bulk of sales at prices closer to 
the lower figure. 


Bag, Case & Strap Off 


Some supplies available at the go- 
ing prices with sellers adhering 
closely to their lists due to high costs 
but buyers not anxious to take on 
the quantities sellers would like to 
move. 

Case leather of 2-214 ounce quot- 
able at 41c and down and 3-314 
ounce at 43-44c. Grade A russet 
strap leather unchanged at 5lc for 
4/5 ounce, 53c for 5/6 ounce, 55c 
for 6/7 ounce, 57c for 7/8 ounce, 
59c for 8/9 ounce, 62c for 9/10 
ounce and 65c for 10/11 ounce. 
Grade B still 2c less and Grade C is 
4c under the above quoted levels. 
Colors, however, bringing 3c and 
glazed 2c more than the russet prices. 


Tanning Materials Firm 


Demand for raw tanning materials 
this week was very moderate and all 
quotations were maintained in a firm 
market. Extracts unchanged except 
Borneo Cutch which will advance to 
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8Y%c on October Ist. Tanning Oils 
mostly unchanged, and steady. 


Raw Tanning Materials 

Divi Divi, Dom., 48% basis shp’t, bag.. .$72.00 

Wattle bark, ton ....‘‘Fair Average’’ $100.00 
‘*‘Merchantable’’ $ 96.50 

eins 28% 


Myrobalans, J. 1's ae: 
Sorted ....... 
Genuines 
Crushed 42-44% ee 

Valonia Cups, 30-32% guaranteed 

Valonia Beards, 40-42% guaran- 
teed ... .$75.00-76.00 

Mangrove Bark, "30% "So. ‘Am. , $57. 00-58.00 

Mangrove Bark, 38% E. African’ is > 5a 


Tanning Extracts* 


Chestnut Extract, Liquid (basis 

25% tannin), f.o.b. plant 

EE waccede es ser sbeee.we:0 

Barrels, c.1. 

Barrels, 1.c.1. esas 
Chestnut Extract, Powdered (basis 

60% tannin), f.0.b. plant 

Bags, c.1. rae mada re 

Bags, l.c.1. Netaeeevieinvce See 
Cutch, solid Borneo, 55% tannin ...... .08% 
Hemlock Extract, 25% tannin, tk. cars 

Ci SI hoc donee céeo.ncswesmeacs cae 

Cs, Bee kanes’ Lie baka eee oe a ee 
Oak bark extract, 25% ‘tenth Ib. 

We Ses Se es cccntvesicsccss OE 
Quebracho Extract: 

Solid, ord., basis 63% tannin, c.l. .11 31/64 

Solid clar., basis 64% tannin, c.l. .12 3/16 
Wattle extract, solid, c.]., East African 

60% tannin -10 
Wattle extract, solid, c.1., South African 

60% tannin ....... -10 
Powdered super spruce, eae aa 

05%; 1.c.1. 
Spruce extract, tks., f.0.b. wks. 
Myrobalan extract, solid, 55% tannin.. 
Myrobalan extract, powdered, 60% tan- 


Valonia extract, powdered, 63% tannin 

Quebracho Extract, Powdered, Swedish 
spray dried, 76-78% tannin 

Wattle Extract, Powdered, Swedish, 
73% tannin 

Powdered Spruce, spray dried, Swedish 

Myrobalan, Swedish, Powdered 68-70% 

Oakwood, Swedish, solid, 60-62% 

Oakwood, Swedish, powdered, 64-66% 

Larchbark, Swedish, solid, 54-56% 


Larchbark, + Nina Swedish a 
dried, 58-60% ; ‘ 


Tanners’ Oils 


Cod Oil, Nfid., loose basis, gal. .... .90-.95 
Cod, sulphonated, pure 25% moisture .. .13 
Cod, sulphonated, 25% added Dean? a 
Cod, er 50% ‘added mineral 

errr Ty . -10%-.11 
Castor oil, No. ‘4 ©. P. ae. ‘Le. cvtcou ae 
Sulphonated castor oil, 75% .......... 22% 
Linseed oll, tks., f.o.b. Minn. ........ .16 

Grume ...... Ries ee ar 
Neatsfoot, 20° CT. a ee 
pe gh 
Neatsfoot, prime drums, ec. ie eee Jie ge 

tt) ae eveneuee> eae 
Neatsfoot, sulphonated, 15% " 116%- 17% 
Olive, denatured, drs. gal. .......... 2.20 
WAR IIIE PN = Soiccns cocncsccsvcee cam 
Artificial Moellon, 25% moisture .... .13 
Chamois Moellon, 25% moisture .. .11-.12 
Common degras .16-.18 
Neutral degras .30-.31 
Sulphonated Tallow, 75% -11-.12 
Sulphonated Tallow, 50% .......... .08-.09 
Sponging compound -13-.14 
Split Oi) -11-.12 
Sulphonated sperm, 25% moisture... .14-.15 
mG Oils, 200 seconds visc., tks., 

.0. DB. 


*Imported Extracts are plus duty. 
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MOCCASIN 
COWHIDE 


at its colorful best 


Fashionably Soft for comfort. Most 
Adaptable to laced moccasins 
and casuals . . . finest full grain 
you've ever seen! 

SHOE SPLITS: Grain finished for 
mellow chrome uppers . . . Retan 
for soles... 

GLOVE SPLITS: Complete price 
range . . 
formly high. 


-Quality always uni- 


Write for swatches today! 
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HIDE AND SKIN PRICES SLIDE 
SLIGHTLY AS BUYING SLOWS 


Packers Reported Offering Concessions To Keep 
Stocks Moving 


Packer Hides Weaker 


Increased price resistance from tan- 
ners apparent in the big packer hide 
market this week and trading slow 
to get underway as packers hesitant 
about accepting lower bids. In the 
absence of any broad tanner inter- 
est market seemed to be drifting 
along with a weaker undertone and 
prices gradually sagging to lower 
levels. 

With the kill continuing heavy and 
buyers bidding down, packers 
prompted to accept business in 
branded cows on Tuesday on a half 
cent lower basis. Trading broadened 
out in this selection, all four big 
packers participating and_ selling 
close to 40,000 on the basis of 1414c 
for northerns, and 14c for long 
freight Denver production. 

This feature business opened the 
way for trading in other selections at 
declines. While asking steady prices, 
it was apparent that packers were more 
inclined to accept concessions in an 
effort to put themselves in a well 
sold up position again at going prices 


and try to stabilize the market. Bids 
on heavy native and branded steers 
generally a half cent to a cent lower. 

At mid-week, heavy native cows 
had some call at l6c for Chicago 
and northern points but there was 
some question whether river points 
would bring that price even though 
sales were made in the preceding 
week down to 16%c. Packers in- 
clined to hold the northerns for 
steady money but indicated the 
lower basis would be acceptable for 
rivers. 

Lighter selections held at steady 
prices, light native steers at 17c for 
Omaha and 17!4c for Chicago pro- 
ductions, light Texas steers at 15c. 
Ex-light Texas steers were nominal 
at 1714-18. 

Not much activity in bulls up to 
mid-week. Latest reported trading 
involved 2,800 southwesterns such 
as Ft. Worth and Oklahoma City pro- 
ductions at lle for natives and 10c 
for brands. 


Independents Sell 
Larger midwestern independent 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 

Sept. 24 
October 16.62T 
January 15.75B 
April 15.30B 
July 15.05B 
October 14.80B 
January 14.55B 


Total Sales: 


Close 

Sept. 17 
16.96T 
16.15T 
15.70B 
15.44B 
15.18B 
14.90B 
162 lots 


High Low Net 


For Week For Week 
17.00 16.56 
16.15 15.25 
15.70 15.30 
15.33 15.33 
15.00 15.00 
14.85 14.60 


Change 
—34 








HIDE AND SKIN QUOTATIONS 


Present 


Heavy native steers 161-17 
Light native steers .. 17 -17% 
Ex. light native steers .... 20 
Heavy native cows......... 16 -16'% 
Light native cows ... 18 
Heavy Texas steers ...... 14 
Butt branded steers .... 1314-14 
Light Tex-as steers ........ 15 
Ex. light Texas steers . 1714-18N 
Colorado steers 1214-13 
Branded cows ‘ 1414-15 
Native Bulls ee Wes 
Branded Bulls 10 -11 
Packer calfskins . 45° -55 
Packer kipskins -32 


161-17 
18 -18'% 


Week Ago Month Ago Year Ago 
“171 17), 16 
17% 171% 
201% 1914 

17'%-18 

2 1714-18), 
2 / 13 

14 


1514-16 15-1513 
12-12% 94%-10 
li -11% 81-9 
4712-521 45 -50 
25-33 28 -40 


NOTE: Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 
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packers have been selling freely, in 
view of the heavy kill, trying to keep 
as well sold up as possible. A large 
independent Iowa packer sold 900 to 
1,000 Ottumwa light native cows at 
18c. Packers Ass’n reported refusing 
bids Tuesday of this week at 16c and 
not ready to sell due to being sold 
up. Seller, however, accepted the 
half cent decline on branded cows, 
moving 1,200 at 14M%c. 

Business in other selections pend- 
ing at mid-week, sellers disposed to 
go along at big four trading levels 
as soon as prices established. 

In the east, last confirmed sales 
involved Baltimore heavy native 
steers at 171/oc and heavy native cows 
at 164%4c. Some New England bulls 
sold at 12c. In the New York area, 
some small packer branded steers 
sold at 123%4c. 


Small Packers Weaker 


Weaker undertone evident in this 
market, influenced to a considerable 
extent by the declines in big packer 
hides. Tanners slow to take on addi- 
tional supplies because of recent 
downward trend in prices and the 
fact that new bookings of leather 
business have been rather light. 

Production heavy with more small 
packers inclined to offer out hides 
to prevent any burdensome accumu- 
lations. In a few instances, selling 
pressure has been apparent and lower 
prices accepted. 

Midwestern small packer hides 
averaging around 50-52 lbs. sold at 
15c selected fob. shipping points and 
down to 141sc also accepted on some 
lots. At present, additional supplies 
obtainable at these levels with buyers 
backing away and naming ideas at 
least a half cent lower. 

Same situation in heavier descrip- 
tions, some 56-58 |b. avg. offered at 
1414c having no takers and counter- 
bids difficult to obtain. In the south- 
west, last reported trading in light 
stock averaging 40-42 lbs. in the 
range of 15-l6c while some 45 |b. 
avg. sold at 14'4c flat fob. 


Country Hides Limited 

Trading in country hides limited. 
Following sales of 50 lb. avg. as well 
as some lighter hides averaging 
around 44 lbs. at 12c, some business 
down to 11'%c flat tr’d. fob. ship- 
ping points for locker-butcher pro- 
ductions free of renderers. Buyers 
dropped ideas to lle on mixed lots 
of 50 lb. avg. alweights which had 
been bringing 114%4c flat tr’d. fob. 
Renderer hides alone, avg. 48-50 lbs., 
were obtainable at 1le fob. but slow 
to sell. 
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A car of light average glue hides 
sold at 9c fob. shipping point. Coun- 
try bulls in carload lots nominal at 
7Tl4c while some small lots sold at 
6c fob. shipping points. 


Calf Softens 


Along with weakness in hide mar- 
kets, skins also displaying a softer 
undertone. Packers sold St. Louis and 
River calf 2%c lower at 45c for 
heavy and 50c for light, trade advices 
estimating 10,000 to 15,000 involved 
in this business. Last sales from 
northern points at 50c for heavy and 
55c for light calf. 

Kip unchanged at last trading 
basis of 32c for regular northern 
points with overweights at 29c. How- 
ever, Nashville kip again brought 35c 
and overweights 28c. Southerns 
available at 30c for kip and 27c for 
overweights. 

Small packer skins unchanged at 
40-43c for allweight calf and at 
221-25c for allweight kip, as to 
sellers, quality, and section of origin. 
Country skins in carlots remained 
nominally unchanged at 24-241c for 
allweight calf while kip ranged 1714- 
18c. Recent business involving small 
lots of country skins reported at 
18-19¢ for calf and 16c for kip. 

Big packer slunks nominal at $2.15 
or regulars and 85c for large hairless. 


Horsehides Spotty 

Scattered sales reported from time 
to time but demand is spotty and 
there is considerable dickering over 
prices as sellers are not overburdened 
with supplies due to limited produc- 
tion. 

Federally inspected slaughter of 
horses in August totaled only 18,586 
head vs. 22,681 in July and 27,277 
in August 1952. For the first 8 months 
this year, inspected kill aggregated 
177,615 against 229,443 in the same 
period of last year. 

Northern slaughterer whole hides 
ranged $8.50-9.00 trimmed and 
$9.50-10.00 untrimmed fob. shipping 
points as based on last sales of good 
productions. Some less desirable 
northerns sold at $9.00 untrimmed, 
fob. Fronts bring $6.00-6.25 and 
butts $3.25-3.75 for 22” and up as 
to quality. 


Sheep Pelts Disappoint 

Demand for shearlings and clips 
from mouton fur tanners has been 
spotty. Usually, these buyers want 
best quality skins but production is 
rather light and packers do not have 
too many to offer. Lower quality 
descriptions do not have a very good 
call as trimming manufacturers 
report slow business. 
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Soft leathers and pastel shades are no 
longer a problem in dyeing. Chrome Tan 
Glove Leathers for Moccasins and Sport- 
ing Goods receive a perfect finish with a light 
spray coat of Super Dyo-Flex, resulting in uni- 
form color that is washable, flexible, durable, 
and non-fading. 

SEE FOR YOURSELF the amazing results of 
Super Dyo-Flex. Send in a poorly colored side 
of one of these problem leathers, and let Dyo- 
Flex finish it for you. There is no charge for 

this service, and you will be amazed at the 
results. 


DYO CHEMICAL COMPANY 


2200 Central Expressway, South 
Box 9007 


“Gar: DALLAS, TEXAS 
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SHORT TERM COURSE 
IN 


BEAMHOUSE PRACTICE 


will be offered from October 19 to November 13 if 


sufficient applicants warrant its presentation. 


School of Leather and Tanning Technology 


PRATT INSTITUTE 


BROOKLYN 5, NEW YORK 

















RIVER PLATE 


CORPORATION 


405 LEXINGTON AVE., CHRYSLER BLDG., NEW YORK * a] 
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Big packer productions have sold 
occasionally in the range of $3.00- 
3.25 for clips, $2.50-2.75 for No. 1 
shearlings, $1.70-1.75 for No. 2s and 
$1.10 for No. 3s. Production of the 
2s and 3s is seasonally small, more 
1s and clips coming forward percent- 
agewise. 

Sept. lamb pelts ranged at $3.35- 
3.50 for good westerns with less 
desirable sections ranged down to 
$3.00-3.10 per cwt. liveweight basis, 
as based on last sales. Full wool dry 
pelts quoted at 27-28c fob. Pickled 
skins slow but holding about steady 
at $17.00-17.50 per dozen for lambs. 


Dry Sheepskins Scattered 

Only scattered sales can be con- 
firmed as most buyers still out of the 
market. Some Mocha _ whiteheads, 
170/180 Ibs., sold for shipment at 
$7.00 per dozen. Offerings of Niger- 
ians at 62c per lb. for Kanos and 73c 
per lb. for Sokotas, basis primes, but 
best bids indicated by kid tanners 
58c and 66c, respectively, with the 
glove trade out of the market, or else 
talking even lower levels. 

Brazil cabrettas mixed. Prices 
varied as to shippers, depending 
upon exchange. Some offerings of 
regulars at $12.00 per dozen fob. 


with best bids at $10.75 fob., while 
specials held at $17.00 fob. and buy- 
ers ideas are around $16.50 delivered 
basis. 

No recent offerings of shade dried 
Mombasas, dry salted Sudans or 
Cape glovers as shippers realize it is 
impossible to do any business here 
at prices expressed by buyers. 

Wool sheep markets remain firm 
and asking prices usually above buy- 
ers views here. Cables from Australia 
report that at Melbourne, 24,000 
skins offered with merinos, come- 
backs par to one pence lower; 56s 
two to three pence lower and all 
other descriptions firm. At Sydney, 
37,000 skins offered, merinos, 214 
inch and up and new season lamb 
par to one pence lower; all other 
descriptions very firm. 


Pickled Skins Restricted 


Trading restricted as offerings 
limited and prices quite firm. Skins 
suitable for garment trade still selling 
with reports that some Iranian pickled 
sheepskins sold for shipment at 
$13.50 per dozen and some selling 
quarters of the opinion that they 
could better this price on choice lots. 

Some offerings of Turkish skins 
but asking prices above buyers views. 
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L.H. LINCOLN & SON, INC. 


COUDERSPORT, PENNA. 


LEATHER and SHOES 


Kivircik 75/80-feet held at $13.50 
and Karahman 100/110-feet are held 
at $17.50. No change on New Zealands 
while domestic lambs selling at $17- 
17.50 per dz. 


Reptiles Mixed 

Reports from India of few offer- 
ings of Madras bark tanned whips 
and latest asking price 48c for 4 
inches up, averaging 414 inches, 
70/30 selection and 45c for U.P 
whips, same sizes but 60/40 selection. 
Last confirmed sales at 42%4c and 
40c, respectively and buyers unwilling 
to better these levels. 

No call for lizards with sizable 
offerings in the market of wet salted 
back cut Bengals afloat and for im- 
mediate shipment at from 83-86c for 
11 inches up, averaging 12 inches and 
back cut Agras at 20-21c for 8 inches 
up, averaging 9 inches, 30c for 9 
inches up, averaging 10 inches and 
36c for 10 inches up, averaging 11 
inches. Also offerings of wet salted 
Calcutta oval grain lizards down to 
17c for 40/40/20 assortment. 

No call for alum tanned water 
snakes or ramgodies. Ring lizards 
neglected as offerings at $1.35 fail to 
draw counter bids. Brazil market 
unchanged as with the season over 
for back cut tejus and no interest 
in giboias or chameleons, trading is 
at a standstill. 


Deerskins Firm 
Although buyers here are unwill- 
ing to better 58c, basis manufac- 
turers, for Brazil “jacks,” most ship- 
pers at origin unwilling to accept 
this level. In most instances, ship- 
pers are not relying to counter bids. 
Siam market firm with reports that 
Japan is taking most of the available 
supplies at higher prices than what 
could possibly be realized here. No 
late offerings of New Zealands and 

market continues nominal. 


Pigskins Drag 

Very little demand in Fulton 
County. Those buyers showing inter- 
est want skins on spot or in the pickle 
but at a price. Shippers at origin, 
however, quite firm in their views 
and generally not accepting bids of 
dealers. Some small sales of Manaos 
grey peccaries for shipment at $1.80- 
1.85 fob. and blacks at $1.20 fob., 
basis importers while some grey 
Matto-Grosso peccaries sold at $1.60 
fob. Practically no demand for blacks 
even at the lower levels. 

Para grey peccaries considered 
nominally around $1.50 fob., basis 
importers. Offerings of Chaco car- 
pinchos at $2.90, basis manufac- 
turers, failed to effect sales. 
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News Quicks 


About people and happenings coast to coast 





Georgia 
® Chatham Shoe Co., Savannah, 


wholesale shoe distributors, have ac- 
quired property at 123 Montgomery 
St. Dec. 1 occupancy is planned by 
the company. 


® Packing House By-Products 
Co., Chicago brokerage firm, has 
moved to the 25th floor at 100 N. 
La Salle St. The change was necessary 
because of recent expansion in the 
Hide, Tallow and Meat Departments. 


® S. Buchsbaum & Co., 1747 S. 
Michigan Ave., Chicago, has filed a 
Chapter XI petition. Company has 
proposed to pay unsecured creditors in 
full, in monthly instalments of 5% 
to begin one week after confirmation. 


@ Joseph Salon Shoes is opening a 
store in the loop area of Chicago at 
the North East corner of Randolph 
and Wabash. This is the fifth store 
in Chicago operated by the company. 
The new store will contain over 7,000 
square feet with parking available in 
the building to customers of Joseph’s. 


Maryland 
@ Harvey Kandel Shoe Co., Balti- 


more, has moved from 107 W. Lom- 
bard St. to larger quarters at 112-114 
W. Lombard St. 


Massachusetts 


® Atlantic Heel Co., Inc., manu- 
facturer of leather heels, top lifts and 
soles, is moving to 55-71 Amory St., 
Boston. 


@ A 12'%% Chapter XI settlement 
has been confirmed by referee for Her- 
mal Shoe Co., Inc., 210 Broadway, 
Everett, manufacturers of women’s 
footwear. 


@ Liquidation sale at auction was 
held Sept. 22 for Caneles Shoe Mfg. 
Corp., 411 Broad St., Lynn. Equip- 
ment for manufacture of men’s, grow- 
ing girls’ and children’s stitchdown 
shoes was sold without reserve or limit. 


®@ Julius Pincus, Mayer E. Tobias, 
and Nathan K. Kean filed an involun- 
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tary petition in bankruptcy against 
Sherry Shoemakers, Inc., 63 Endi- 
cott St., Boston, in U. S. District 
Court. 


® Sloan Shoe Machinery Co. now 
occupies entire second floor at 700 
Washington St., Lynn. 


Michigan 


® Alpena Tanning Co., owned by 
Proctor Ellison Co. of Boston, will be 
closed indefinitely. The tannery treated 
hides purchased from packing com- 
panies for shoe soles. About 25 work- 
ers will be affected by the shutdown. 


Missouri 
® United Shoe Workers of America, 


CIO, will now represent workers at 
Selwyn Shoe factory, Boonville, in 
collective bargaining. Employes voted 
265 to 126 to accept the union. 


© To permit an adjustment of inven- 
tory of styles of shoes manufactured 
the Cape Girardeau factory of Inter- 
national Shoe Co. closed the week of 
Sept. 21. 


© Higginsville plant of Burkart 
Shoe Co., St. Louis, has been closed. 
Burkart plans to concentrate its pro- 
duction and material programs at its 
Portland, Maine, plant. 


@ Beacon Shoe Co., Inc., St. Louis, 
has opened a branch factory in Jones- 
burg. 


® Tober Saifer Shoe Manufactur- 
ing Company’s Jolene line of wom- 
en’s medium priced dress shoes and 
flats will be produced and sold by Wol- 
mont Shoe Co., Ltd., Montreal. 














Leather Finishes 


Quality leather finish is one of the prime ingredients that 
contributes to the art of making fine leather. 

Many years of experience together with uniformly high 
standards of production have helped to give HYDRODITE its 
respected position in the leather industry. 

The producers of HYDRODITE invite you to make use of 
their research laboratory and technical staff. 


BRANCHES: Drexel Bldg., Philadelphia; 
Union, N. J.; Salem, Mass. 


A. 


J. & J. 0. PILAR 


Leather Finish Specialists 


CHAPEL ST. & 


LISTER AVE., 


NEWARK, N. 














Tanolins 


R-T-KXD-225-W2XD 
Vary in Basicity, Alum, Chrome Content 
The ORIGINAL One-Bath Chrome Tans 


DIAMOND ALKALI 


co. 


CLEVELAND 14, OHIO 
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New Hampshire 


® Ideal Shoe Form Co. of Manches- 
ter has added a new line of molded 
plastic box toes for ballet dancing 
shocs. The firm has been making shoe 
forms for many years and this is its 
initial venture into the box toe field. 


New York 


®@ November 1 is the expected com- 
pletion date of consolidation of the 
Boston and Providence sales offices of 
General Dyestuff Corp., 435 Hud- 
son St., New York. The new sales 
office serving the New England area 
will be located in expanded office and 
laboratory space at the company’s pres- 
ent location in Providence. 


® Singer Sewing Machine Co., 149 
Broadway, New York, has published a 
six-page illustrated leaflet on machine 
fittings for attaching slide fasteners to 
all types of stitched products includ- 
ing leather goods, coats, foundation 
garments, sweaters. 


® Fancy Leather Novelty Corp., 
50 Broad St., New York, has been or- 


ganized by Judith Kurz to manufac- 
ture leather products. 


® Hutchins Advertising Co. is now 
handling account of Carpenter Shoe 
Co., Rochester, manufacturers of in- 
fants’ and children’s shoes. 


@ A. S. Beck Shoe Corp., New 
York, has taken a lease on the ground 
floor and basement of a building in 
Norfolk, Va. The company thus ac- 
quires about 16,000 square feet of sell- 
ing space. Some $100,000 will be 
spent to improve the premises. 


® Professional advice on the “Care of 
Growing Feet,” a pamphlet put out 
by Professional Service Department of 
Dr. Posner Shoe Co., is now available 
to parents of young boys and girls. 
This brochure can be obtained by writ- 
ing to Dr. Posner Professional Service 
Dept., 101 W. 31st St., New York 
City. 


@ Assignee’s sale of assets of Cele 
Footwear, Inc., 138 W. 17th St., 
New York, realized about $2,500.00. 


© Eastern Footwear Corporation’s 
hearing scheduled before referee has 
been postponed for creditors’ commit- 
tee to consider revised Chapter XI 
plan. 


® Chapter XI plan for reorganization 
of Norma Footwear Corp., Brook- 
lyn, manufacturers of women’s play 
shoes and slippers, has been confirmed. 
Creditors will receive 20 percent cash 
and 15 percent in instalments. 


® Ward Shoe Co., Ltd., Norwich, 
England, has named Kurt Stein- 
berger as their sole representative in 
the United States. The Ward line, 
made over American lasts on a flexible 
Compo construction, will retail for 
$4.95 to $8.95. Size ranges are 5-8; 
814-12; 12'%-3. B, C, D, and E widths 
are offered in each size. Steinberger’s 
temporary headquarters are 300 West 
72nd St., New York City. 


® B. F. Goodrich Co., New York, 
has asked postponement from Sept. 21 


LEGALLET 


GLOVE -TANNED 
MOCCASIN COWHIDE LEATHERS 


ALL SEASONAL COLORS 


GLOVE LEATHERS 


goat, cow and deer 


LLANA 


GARMENT LEATHERS 


goat and cow 


1099 QUESADA AVENUE 
REPRESENTATIVES: 


@ SAN FRANCISCO, CALIF. 


Povl Wedseltoft, 407 East Michigan Street, Milwaukee 2, Wisc. 
John A. Dauer, 177 William Street, New York 7, N. Y. 

Industrial Leathers, 722 East Washington Bivd., Los Angeles, Calif. 
Allen Leather Company, 1433 Locust Street, St. Louis, Missouri 
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to Oct. 6 of a hearing before a Fed- 
eral Trade Commission examiner. The 
case involves a complaint of price dis- 
crimination in sale of rubber and can- 
vas footwear in possible violation of 
Robinson-Patman Act. 


North Carolina 


® Wellco Shoe Co. has completed its 
new $100,000 building in Waynesville 
where it will manufacture rubber. All 
the rubber compounds used in the 
manufacture of the firm’s ““Foamtred” 
footwear is now produced by Wellco. 


Ohio 


® Charles Meis Shoe Manufactur- 
ing Co., shoe manufacturer of Cin- 
cinnati, is in the process of liquidation. 


Oklahoma 


® Lazarus Brothers, Inc., 14 East 
§th St., Tulsa, is negotiating to sell its 
stores at Tulsa and Oklahoma City to 
General Shoe Corp. 


Pennsylvania 


@ Miles Shoes of Manoa, Inc., 
Philadelphia, has applied for Pennsyl- 


vania charter of incorporation. 


Tennessee 


©@ Land Boot Mfg. Co., a subsidiary 
of Acme Boot Mfg. Co., has a daily 
production of 500 pairs of cowboy 
boots at its Ashland City plant. Fu- 
ture production plans call for an out- 
put of 2,500 pairs of boots daily. 


Virginia 


® Craddock-Terry Shoe Corp., 
Lynchburg, has started construction 
of a $300,000 shoe factory in Chase 
City. The one-story plant will con- 
tain 40,000 square feet of floor space. 


Wisconsin 


@ Sid Weber Shoes, Inc., has been 
formed in Janesville with an author- 
ized capital stock of 500 shares of 
common at par value of $100 per 
share. 





Canadian 
Notes 


® The latest taxation report shows 
254 firms in the leather and products 
industry of Canada in 1951, with gross 
sales of $168,585,000 and taxable 
profit of $6,531,000. 





® Value of shipments of Canadian 
leather tanneries declined in June to 
71.1 compared with 74.3 in May, 
though still above the 68.1 in- June a 
year ago, based on 1947 being 100. 
However, the value of inventories 
continued to increase in June, rising to 
95.0 compared with 93.0 in May, 
though still far below the 103.0 in 
June a year ago. Stocks of raw mate- 
rials, goods in process and finished 
products increased in June over the 
preceding month. 


@ Wholesale sales of footwear 
across Canada dropped 3.8% in dollar 
volume in July compared with same 
month last year but the value of in- 
ventories advanced 13.1°% in this 
period. 





The most 


eee are stitched for COMFORT 
and LONG WEAR, with 
GUDEBROD’S fast, economical 
CHAMPION Silk or Nylon 
Shoe Thread 


Livedrin’ 


Customers always think of the comfort and wear 
they'll get from a pair of shoes—and one of the 
most important factors in making shoes “livable” 
is strong, dependable Gudebrod Sewing Threads. 
The tensile strength, uniformity and pure dye of 
Champion threads make the stitching operation 
fast, smooth and economical... assuring the high 
quality stitching that goes with a high quality 
product. There’s a Champion silk or nylon thread 
to meet your every sewing need... to stand up 
under stress and strain of operation... to take 
the wear-and-tear of customer use. Yes, they 
live in shoes stitched with Champion. 


Tudebrod Bros. Silk Co., Inc. 


PHILADELPHIA 7, PA. 


Branch Offices CHICAGO ROCHESTER NEW YORK 
® BOSTON CINCINNATI LOS ANGELES GLOVERSVILLE, N.Y. 


TESTING SAMPLES 
in either silk 
or nylon 


CHAMPION SILK OR NYLON SHOE THREAD 


, 
on 
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®@ The index of outstanding orders 
for the boot and shoe industry across 
Canada stood at 56.8 in June this 
year, based on Jan., 1952, being 100. 
For leather tanneries this was 136.2, 
with these indexes indicating the or- 
ders backlog situation in the indus- 
tries. 


®@ Value of shipments of the rubber 
footwear industry as well as inven- 
tories increased in June, Canadian 
Government reports. Shipments ad- 
vanced to 65 in June over 48.7 in May 
but below the 72 in June a year ago, 
based on 1947 being 100. Inven- 
tories reached 175.3 in June against 
173.8 in May but below the 189.3 in 
June last year. 





FOREIGN 
NEWS 


Shoes For Germany 


Dr. Konrad Adenauer, recently re- 
elected Chancellor of Western Ger- 
many, has proposed to President Eisen- 
hower that Germans and Americans 





should cooperate this winter in send- 
ing shoes and other apparel to Com- 
munist-dominated East Germans, Ade- 
nauer believes the project should be 
privately financed but sponsored by 
the Governments. 

Gifts will be sent across the Soviet 
zone border if possible so that East 
German residents will not be forced 
to undergo the danger of trying to 
cross and recross the border into the 
Western sector of Berlin. 


New Hide Drying Process 


Mexico claims to have perfected a 
new hide drying process for side, calf, 
goat and sheep leathers requiring min- 
utes rather than the usual hours. Ac- 
cording to a Mexican Government re- 
lease, the process involves “pasting the 
leather to the enameled surface of a 
plate that is heated to a pre-set tem- 
perature depending upon the tannage, 
kind and weight of the leather.” 

There are currently 586 tanneries 
registered in Mexico and some 20 large 
shoe factories employing 3,000 shoe 
workers. The latter produce about 45 
percent of the nation’s shoes. About 
25 million pairs were produced in 
1952, about four percent less than in 
1951. By far the greater quantity of 


shoes made in the huarache-type, much 
of which is exported. 

Imports of shoes into Mexico last 
year totaled 59,633 pairs of which 
§3,030 pairs were from the U. S, Ex- 
ports totaled 389,902 pairs of which 
382,534 pairs were shipped to the U. S. 


Whither The Alligator? 


Brazil’s alligator population is taking 
an awful beating these past years. And 
the alligators themselves have no one 
to blame but the average American 
woman’s liking for alligator shoes, 
handbags and other accessories. Close 
to §00,000 alligators are killed annu- 
ally and the bulk of their hides shipped 
to U. S. tanneries. 

A disturbing note is the fact that 
the average Brazilian alligator hide has 
shrunk from seven to six feet in 
length. Local tanners say that at the 
current rate of extermination, the sup- 
ply of Brazilian alligators will be prac- 
tically exhausted within the next 10 
years. Only a strongly-enforced Gov- 
ernment edict will conserve alligator 
numbers during the next decade. 

Most Brazilian alligator hides are 
brought to the port of Manaus from 
a radius of 1,000 miles. Most alliga- 
tors are killed by hunters hired by lo- 
cal tanneries or hide exporters. 





samples. 
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hex. gore 


The finest covered rubber elas- 
tic goring with the patented 
CORD EDGE?” that 
prevents breaking at point of 
greatest wear. 


Flex-Gore wears as well as the 
shoes, costs no more, often less, 
than other elastic goring. There's 
a correct Flex-Gore for every 
application, in a wide variety of 
widths and colors. Write for 


MOORE Sfabries 


WASHINGTON STREET, PAWTUCKET, RHODE ISLAND 





Have you received your copy of the 
31st Edition of LEATHER AND SHOES 


BLUE BOOK 


Over 780 Pages—Eight Parts—Thumb Indexed 
Permanently Bound in Blue and Gold 


Contains 560 separate product listings. Gives detailed 
information on Shoe Manufacturers and Tanners. 


Includes a SHOE BUYERS’ INDEX—lists shoe manufac- 

turers by kinds of shoes made and method of manufac- 

ture and a LEATHER BUYERS' INDEX which lists Tan- 
ners by kinds of leather tanned. 


Be sure you get your copy—keep it within reach at all 
times—it will save you time and money. 


The Rumpf Publishing Company 


300 W. ADAMS ST., CHICAGO 6 
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@ Al Fritz recently celebrated 35 
years of continuous service with the 
cost department of Rueping Leather 
Co., Fond du Lac, Wis. Fritz has been 
active in the company’s Credit Union 
for many years and now serves as a 
vice president of the union. 


® Harry Kimball, president of Al- 
lied Marker Co. of Haverhill, Mass., 
is sailing for Europe on Oct. 5. He 
will visit leading shoe factories in 
Western Europe and in Israel. 


® Edward H. Bill, Boston hide and 
skin importer-exporter, has been cele- 
brating his 50th year in the trade. Bill, 
who operates his own firm at 170 


Summer St., first entered the business 
in July of 1903. 


@ Felix De Vito has resigned as qual- 
ity production supervisor at Lown 
Shoe Co. in Auburn, Me. No future 
plans have been announced. 


® General Shoe Corp. reports the pro- 
motion of Ed Graham, former dis- 
trict sales manager of its Jarman Shoe 
division in Nashville, Tenn., to divi- 
sion manager of its Cedar-Crest divi- 
sion. He succeeds Guy Rudisill, 
who has been named administrative as- 
sistant to E. T. Bumpous, vice presi- 
dent and general manager of Jarman 
Shoe Co. Graham first joined Gen- 
eral in 1946. The Cedar-Crest divi- 


sion handles work and safety shoes and 
low-priced dress shoes. 


® Herbert Otterberg has joined the 
staff of Plymouth Rubber Co. in Can- 
ton, Mass., where he will work on sales 
and promotion under sales manager 
Harry Laybolt. Orterberg, well 
known in New England shoe circles, 
was formerly a stylist with Common- 
wealth Shoe and Leather Co. of Whit- 
man, Mass. 


® Colonial Tanning Co. may soon lose 
one of its employes to the big leagues. 
Recently, a Cleveland Indians scout 
visited Ayer, Mass., to watch young 
Henry Sewell, the town’s outstand- 
ing pitcher, in action. Sewell is em- 
ployed at the Hartnett Tannery in 
Ayer. 


® Ben W. Seidel, Boston hide dealer, 
is due back in the United States after 
an extended European trip with his 
wife. 


©@ C. J. Petretic has been appointed 
general superintendent of the footwear 
and coated fabrics division of Misha- 
waka Rubber & Woolen Mfg. Co., 
United States Rubber Co. division at 








The finest name in cutting steel is 2 
Sheffield—and it’s the finest name in * ing 
: Machine Blades. 


Shaving Machine Blades. 


They stay sharp with little grinding 
to give longer lasting, more uniform, 


and chatterfree results. 
You can buy 


them only from 


Tanexco, sole agents for Sheffield Shav- 
Machine and Highback Buffing 
Also Caulking Steel. 
Try our imported Glazing Glasses too. 


TANEXCO, INC., Sole Agents, 
549 West Washington Boulevard, 
Chicago 6, Illinois 
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Mishawaka, Ind. F. William Carson 
succeeds him as superintendent of the 
waterproof division. 


® Alfred S. Alperin has joined the 
Associated Merchandising Corp., New 
York shoe wholesaler, as merchandise 
representative for women’s and chil- 
dren’s shoes, under the supervision of 
Clarence R. Nowack, divisional 
market supervisor of the Shoe Divi- 
sion. Alperin replaces Harry Herr- 
mann, who has resigned. He was for- 
merly associated with Apt Shoe Co. 
and has been a sales representative of 
Sherry Shoemakers in Boston and Wohl 
Shoe Co., St. Louis. 


© Harvey Tweedy has been ap- 
pointed vice president in charge of 
sales at the newly-formed Dori Shoe 
Co. in Lynn, Mass. Tweedy has been 
associated with John Flautt Shoe Co. 
in Lynn. He will also supervise ad- 
vertising and promotion for Dori, 
which will launch its line of flats, me- 
dium heel and dress type shoes retail- 
ing at $7.95-$10.95 at the National 
Shoe Fair in Chicago. 


© Thomas C. Sweeney, personnel 
director at H. H. Brown Shoe Co., 


Inc., of Worcester, Mass., has an- 
nounced his candidacy for a third term 
as City Councillor. 


® Otto F. Habel, manager of the 
Textile Printing Department of Gen- 
eral Dyes:uff Corp., New York City, 
has ‘been invited by the Society of 
Dyers and Colorists to present a paper 
at a symposium on textile printing to 
be held at St. Ann’s by the Sea, Lanca- 
shire, England, on Sept. 23-25. 


® George Fecteau, territorial rep- 
resentative of United Shoe Workers of 
America, CIO, in New Hampshire, 
has been appointed by Gov. Hugh 
Gregg as a member of the State’s Na- 
tional Employ-the-Phys'cally-Handi- 
capped Committee. 


® Fred L. Rulison, president of F. 
Rulison & Sons, Johnstown, N. Y., 
tanner of white horse and white shoe 
leather, has been re-elected president 
of the Tanners Association of Fulton 
County. Rulison has headed the group 
since 1950. Kenneth Van Deusen 
of Gloversville Leather Corp. has been 
elected vice president and George 
Sherman of Risedorph Tanning Corp. 


| LEXIBLE 


cut s 


} 


ur guarantee of 


complete satisfaction 


PD apaciiaone PA 


owt: Mercersburg Cut Sole Company, Inc. 


DIVISION 


LOEWENGART & COMPANY 


LEATHER and SHOES 


is treasurer. Fred J. Simek of Inde- 
pendent Leather Co. was re-elected 
secretary. New directors are George 
H. Meyer of Liberty Dressing Co.; 
Van Deusen and Simek. All will serve 
three-year terms. 


® Ward Melville, president of Mel- 
ville Shoe Corp., and one of the out- 
standing shce executives of the coun- 
try, has been named to the “Hall of 
Fame” of the Retail Trade Board of 


the U. S. Chamber of Commerce. The 
award is given to 120 executives who 
each year are adjudged outstanding in 
the field of distribution. Presentations 
will be made the evening of Oct. 19 at 
the Hotel Statler in New York City. 


@ Harold M. Florsheim, director of 
International Shoe Co., St. Louis, is re- 
ported to have purchased directly in 
July some 1,000 shares of Internation- 
als’ common stock. 


@ Leather and shoe men are reported 
rallying in increasing numbers to the 
support of the 1954 Red Feather Cam- 
paign opening Oct. 25 in Metropolitan 
Boston. Newly-appointed vice chair- 
men of the Upper Leather Group in the 
Industrial Division are: Edwin B. 
Cady, Griess-Pfleger Tanning Co.; 
Bernard Collins, Allied Kid Co.; W. 
A. Cunningham, Jr., A. F. Gallun; 
Frank Gould, Fred Rueping Leather 
Co.; Peter Hickey, John R. Evans 
and Co., Inc.; Harry Keller, Beggs 
and Cobb, Inc.; Leo Larkin, Surpass 
Leather Co.; Nelson E. Moran, Mo- 
ran Leather Co.; J. W. Nicolls, Day- 
Gormley Leather Co.; $. L. Stock- 
man, Irving Tanning Co., and Charles 
Sweeney, Kel!ey and Sweeney Leather 
Co. 
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CLASSIFIED ADVERTISING 











Wanted and For Sale 





Wanted 


WANTED: 5-6 ounce Horse or Cowhide pieces, 
large size preferred—-any quantity—red, green, 
blue, brown, yellow, etc. 
Central Mercantile Co., 
742 W. Taylor St., 
Chicago, Ill. 





Mchy. & Equip. Wanted 
WANT TO BUY machinery and equipment for 
complete upper leather tannery. 


FRANK JEROME, 
4020 Bandini Bivd., 
Los Angeles 23, California 


SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J. 
ELizabeth 3-7336 








Tannery Available 


WILL SELL TANNERY located in Johnstown, 
New York or lease to responsible parties. 


Post Office Box 59, 
Johnstown, N. Y. 


Blue Splits Wanted 


BLUE SPLITS WANTED: Car or truckload 
quantities. Untrimmed or trimmed. Also Blue 
Shoulder Splits, etc. Steady user. 


Address J-4 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 


Wanted — Bark Tanned Splits 
(Low Priced) 


3 ounce, 4 ounce and 5 ounce, whole hides, 
double butts, bends, sides, or shoulders, firm 
tannage, leveled or unleveled, suitable for chil- 
dren's holster sets. Address J-12, c/o eed 
and Shoes, 20 Vesey St., New York 7, N. Y. 


Fleshing Machine Wanted 


WANTED: No. 15 54” Turner Fleshing Ma- 
chine in any condition. 
Address J-14 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 


Help Wanted 











Shoe Manufacturer Needs 
Young Man 


GOLO OF DUNMORE seeks a young 
man with a good stitching room back- 
ground to fore hip of the 
Fitting room. He must be strong on 
execution and a good team worker, 
willing to execute company policy. The 
man who qualifies will have a good 
paying job with a year round go-getting 
organization. Our men know of this 
advertisement. Replies will be treated 
strictly confidential. Write-wire-or call 
B. W. LESLIE, GOLO OF DUNMORE, 
DUNMORE 12, PA. 
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Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted’’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted’’ and ‘‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.’’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Monday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING co. 
300 W. Adams S hicago 6 


Hide and Skin Buyer 


Available immediately, a capable man experi- 
enced in hides and calfskins. Can buy, sell and 
receive. If interested apply Box W-3, c/o 
Leather and Shoes, 10 High St., Boston 10, 
Mass. 


Partnership or Position 


VERSATILE YOUNG MAN with experience in 
selling and converting Sheep, Skivers, Splits 
and some Cowhide; desires to relocate. Pref- 
erably in NYC area. Present organization re- 
cently dissolved. He is in a position to form 
partnership or accept a worthwhile position. 
Address W-4, c/o Leather and Shoes, 20 Vesey 
Street, New York 7, New York. 














Two Men Wanted 


SALESMAN-DEMONSTRATOR 

Salesman demonstrator leather finishes wanted. 
All territories open. Drawing account against 
commissions. 


CHEMIST 

Experienced leather finishes chemist wanted. 
Good proposition to man able to formulate 
for any type of leather. 

Address J-13, c/o Leather and Shoes, 20 Vesey 
St., New York 7, N. 





Situations Wanted 





Tanner & Superintendent 


20 YEARS EXPERIENCE in tanning and cur- 
rying vegetable, chrome, and chrome retan 
belting, sole leather, glove leather for work 
gloves, lace leather, rigging, textile leather, 
hydraulic, and case-bag and strap leather. 
Best of references. Can go anywhere. Address 
J-6, c/o Leather and Shoes, 300 W. Adams St., 
Chicago 6, Ill. 





Stitching Room Foreman 


Available at once for N. E. area. Experienced 
in all types of shoes, has been in business for 
30 years. Capable of handling help, good in 
production and quality. Address Box W-2, c/o 
Leather and Shoes, 10 High St., Boston 10, 


Factory Executive Available 


PRESENTLY GENERAL MANAGER of plant 
producing 4000 pair daily of women’s and chil- 
dren's welts, Littleways, and Bon-welts. Re- 
sponsible for all phases including costs, pro- 
duction, purchasing, personnel and quality. 
Wishes to relocate because of change in owner- 
ship. Interested in position as Plant Manager 
or Superintendent. Would be interested in in- 
vesting money with reputable company. Ad- 
dress J-8, c/o Leather and Shoes, 300 W. 
Adams St., Chicago 6, Il. 


Leather Man 


YOUNG MAN, college background, with 10 
years practical experience in all phases of up- 
per leather production, both sales and produc- 
tion, seeks position with reputable Midwestern 
Leather House. Address J-11, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Il. 


LEATHER and SHOES 


Innersoles 
Sock Linings 
Heel Pads 
Boxtoes 


You will save 35% cementing time. 
Schaefer Cementers completely and 
uniformly latex die-cut pieces of 
leather, cloth, faille, leatherette, fibre 
and paper. 


ASK FOR 10 DAY FREE TRIAL OFFER 


SCHAEFER MACHINE COMPANY, INC. 


69 Carbon Street, Bridgeport, Connecticut 


Tel.: Bridgeport 68-2250; New York City 
LExington 2-2010; Boston ARlington 5-8096 


AGENTS IN PRINCIPAL CITIES 











TABER 
TANNERY 
PUMP S&S 


.-- have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. ¥. 
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Proper Conditioning — 


STA-FLEX is the trade name of the 
process we use for softening, mellow- 
ing and conditioning our insoles. 


Mr. Reuben Belitsky is in charge of 
this department. He has been asso- § 
ciated with the management of the & 
Brockton Cut Sole Corp. for the & 
better part of 20 years. 


B Proper sole leather conditioning is | 


Lioldarel Mall artel a: 


53 SPARK 


BROCKTON 


of major importance and receives our 
closest attention. 


Leather is Nature-bred to Breathe. 
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LEATHER and SHOES 


Frank S. Hood 


. . . 74, leather goods manufacturer, 
died Sept, 16 at Mayo Clinic in Roch- 
ester, N._ Y., ‘after a three-weeks ill- 
ness. He was founder and operator of 
Hood Leather Goods Co. for 40 years. 
Hood established the Milwaukee 
leather specialty firm nearly 50 years 
ago. He retired to his home at Stur- 
geon Bay, Wis., in 1943. He was a 
member of La Fayett Lodge, Wiscon- 
sin chapter, the Ivanhoe Commandery, 
and other fraternal organizations. Sur- 
viving are his wife, Donna; a son, 
Frank, Jr.; two daughters, Mrs. Doro- 
thy Lenicheck and Mrs. Marjorie 
Engemann; and a sister, Lillian. 


Harry Golden 


... 65, retired luggage manufacturer, 
died Sept. 15 at Einstein Center, East- 
ern Division, in Philadelphia, Pa., after 
a long illness. Golden was active for 
many years in the luggage making 
business in Philadelphia. He was a 
past commander of Schwartz-Simelson 
Post No. 54, Jewish War Veterans and 
a member of the American Legion. 
Surviving are his wife, Leah; a son, 
Bernard; a brother, Harry; and a sis- 
zer, Mrs. Ann Barnett. 


Edward Bergmann 


... shoe manufacturing executive, died 
recently in Portland, Oregon. Berg- 
mann was secretary-treasurer of the 
Theodore Bergmann Shoe Mfg. Co., 
Portland manufacturer of men’s work, 
dress, hunting, logging and sport shoes. 
Long noted as one of the pioneers in 
production of specialty shoes for men, 
Bergmann had been engaged for many 
years in the shoe business and was one 
of the leading executives on the West 
Coast. 





Leather and Shoes' 
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Now. ..GET “FACTORY-FRESH” v * 


LITTLEWAY BOBBINS 


FOR FASTER, SMOOTHER 
RUNS! 


LITTLEWAY BOBBINS 
now come to you sealed in weather- 
tight boxes, a new feature at no extra 


cost. 


LITTLEWAY BOBBINS 
now are finer, more perfect than ever, 
due to expert selection of quality fibers 
and new manufacturing techniques 
that insure absolute uniformity of size. 


LITTLEWAY BOBBINS 


are serrated, by a patented process, to 
fit the shuttle case tight and steady. 
This gives you faster, smoother feed. 











LITTLEWAY LOCKSTITCH 
IS THE BEST NEEDLE THREAD 


Team Littleway Lockstitch (either cotton or linen) 
with your Littleway Bobbins and you have the 
perfect combination for maximum efficiency and 
maximum economy. 

If you have a sole-stitching problem — if you 
want samples of Littleway Bobbins and thread, or 
any other Barbour Thread — our trained staff of 
salesmen and our Research Laboratory are at your 
disposal. 


BARBOUR’S THREADS-— Sinew - International and Thread Lasting Linen Thread 
« Backseam “‘Closing”’ Linen Kantstrand and Pioneer Braided - Nylon * Red Hand 
+ Littleway - Thread Lasting Cotton - Shurseam + Supertite Liberty - Gold Medal 
* Queen + Castle and Passaic - Ready Wound Bobbins for Littleway and 
Goodyear Stitchers 





WALKIE -TALKiE Lightweight 
by Curtis-Stephens-Embry Co., Inc. 
of Reading, Pa. — 

manufacturers of 

footwear since 1882. 


Amerigrain Et lk 
does its share 
in training 
little feet 


“Walkie-Talkie Lightweights” are designed by 
Curtis-Stephens-Embry Co., Inc. to give adequate 
room for toddling feet, with protection and 
support where needed. The leather is American 
Hide and Leather Company’s AMERIGRAIN ELK, 
which adds to the support without increasing the 
light weight of the boot. 


Babies’ boots require leather that handles right, 
and retains shoe shape. ‘“Walkie-Talkie Light- 
weights” provide extra heel room with a firm 
counter — and have a shoe contour adapted to 
growing little feet. They rely on AMERIGRAIN ELK 
to help maintain the excellent fit for which 
“Walkie-Talkies” are noted. 


HIDE and LEATHER COMPANY 


BOSTON e MASSACHUSETTS 





